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From its Cleveland plant, The George Rackle & 
Sons Co. has been supplying permanent precast 
concrete roofs for many of the nation’s leading 
industries for over 20 years. Now—with 
FEATHERLITE Expanded Shale Aggregate avail- 
able—The Rackle Company has a branch plant 
in Texas. 

Rackle roof decks and floor slabs—made with 
FEATHERLITE—cre permanent and economical. 
They are quickly installed .. . 14,000 sq. ft. per 
day with a 12-man crew is not uncommon. Archi- 
tects and engineers have recognized Rackle 
roofs as second to none in quality and per- 


Bell Aircraft Corporation plant, near Fort Worth, using j 
200,000 sq. ft. Rackle roof slabs made with FEATHERLITE 

Expanded Shale Aggregate. 

Wigton, Abbott Corp., Plainfield, N. J. 

Tellepsen Construction Co., Houston. 


manence. No maintenance expense . . . best fire 
protection. All at moderate first cost...and 
the first cost is the last cost. 
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The Simmons Company plant, Dallas, has 51 acres of precast lightweight A. O. Smith Corp. pipe mill, Houston, with 170,000 sq. ft. of Rackle roof 
concrete roof manufactured by the Rackle Company from FEATHERLITE manufactured from FEATHERLITE Expanded Shale Aggregate. 
Expanded Shale Aggregate. 


The Austin Co., Engineer and Contractor The Austin Co., Engineer and Contractor. 


HIGH STRENGTH! LIGHTWEIGHT! PERMANENT! = FIREPROOF!  INSULATINGI 
Get the FACTS—and independent commercial laboratory data to support them—from 
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EXPANDED 
SHALE 
prac dncoy ere Oldest and Largest Producers of Expanded Shale Aggregate in the South i 
orrice 
Tower Petroleum Bidg. Telephone Riverside 1217 
JACK FROST, President ALEX MICKLE, Executive Vice President 


A. W. BALDWIN, Vice President and Chief Engineer 
Engineers [Sales and Research Division]: GEORGE BICKEL, J. HENRY DAVIS, CLAUDE DOUGHMAN, KEY RYAN 





JAGK GULLIER ORUBS 


% Store No. 1, 7th & Main Streets 
FORT WORTH 





Overlooking one of the busiest downtown corners in Fort Worth is another 
new McMath-Axilrod porcelain enamel, stainless steel neonized sign. Adver- 
tising Coca-Cola and Jack Collier Drugs, the gigantic sign embraces 46 feet 
on Main Street and 44 feet on Seventh Avenue with a height of six feet, and 
was designed, fabricated and erected by McAx. 

The Jack Collier Professional Drug Stores are a Fort Worth home-owned 


institution. Founded in 1934 by J. W. Collier, the stores are now six in number, 


three stores having been opened this year. 


Avail yourself of McMath-Axilrod sign service. No job too small... 


no job too large. 


J. B. McMATH, President JACK AXILROD, Chairman of the Board 
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628 THIRD AVENUE DALLAS 10, TEXAS 


ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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Established 
Padgitt Bros. 


1369 Company 


Leather Goods— 
Wholesale and Retail 


1872 E. M. Kahn 


& Co. 


Dallas’ Oldest Retail Store 
Apparel shops for men, women 


and boys 
872 
1872 terdvere co 


Wholesale Hardware 
1875 Dallas Transfer & 
Term. Whse. Co. 


Warehousing, Transportation, 
and Distribution 


1876 Trezevant & 
Cochran 
insurance General Agents 
1876 Fakes & 
Company 
Home Furnishings 
The Dorsey 
1884 compan 
Printers — Lithographers 
Stationers — Office Furniture 
Company 


Structural Reinforcing 


Steel and Machinery Repairs 


1889 compen 


Real Estate and Insurance 
William S. 


890 sicson i 


Advertising Printing 


Dallas Railway 
& Terminal Co. 


Street Railway 


Mosher Steel 
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|" HE E. M. Kahn and Company float in the photograph above was a striking 
feature of a great Dallas parade in 1893 celebrating the arrival of the stern- 
wheel river steamer, the J. W. Harvey, Jr., inaugurating Trinity River naviga- 
tion. Many of the top-hatted men on the float were destined to play a major 
part in Dallas merchandising. Seventh from the right (back row) was Gus 
Roos, and fourth from the right (back row) was Girard Dreyfuss with his 
son, Sol. Third from the right (back row) is A. K. Hurst. With his sons, 
Melvin and Edgar (first two boys from the right), he established Hurst 
Brothers which later developed into the fine Jas. K. Wilson Store. 
from the right was Laurence Kahn, son of the founder, E. M. Kahn, who is 
fifth from the left (back row). This month E. M. Kahn and Company is 
observing its 80th anniversary under the leadership of a new generation of 


Third boy 


young men who are planning and building for the future of Dallas. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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1900 The Murray Co. 
of Texas, Inc. 
Carver Cotton Gin Division 1807 


Boston Gear Works Division 188C 
Industrial Supply Division 1907 


John Deere 
1900 Plow Company 
Agricultural Implements 


19 (13 oe 


Writing Fire, Tornado, Allied 
Lines, and Inland Marine 
Insurance 


1903 tn: compon 


Pharmaceutical Manufacturers 


1906 


Hesse Envelope 
Company 


Manufacturers of Envelopes 
and File Folders 


1907 ies 


Gold Seal Dairy Products 
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191 d Supply Company 
Stationers—Office Outfitters 
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Workmen's Compensetion 
Inevronce 


W. W. Overton 
& Co. 


Food Brokers 
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Let us corral your merchandising 
problems and brand them with 
photographic excellence. 


Vs 


Your selling job is made easier 
by using our photographic service 
. . . prompt delivery. 


@ PORTRAITURE 

@ PUBLICITY AND NEWS 
@ ILLUSTRATIVE 

@ ARCHITECTURAL 

@ FASHION 

@ AERIAL 


SQUIRE HASKINS 
Tel. ST-3223 —ST-3010 
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By Date MILLer 
Representative of the Dallas Chamber of Commerce 
in the Nation's Capital } 

‘ 

more 


Three to Make Ready 


OW that the adjournment of Con- 
gress is belatedly coming to pass, 
the cognoscenti hereabouts are having 
more time to piece together the picture 
puzzle of 1952 politics, and in fact it is 
not impossible even now, a year before 
the presidential election, to delineate 
some pattern of 
things to come. At 
least, insofar as per- 
sonalities are con- 
cerned, there is a re- 
markable scarcity 
of seriously consid- 
ered aspirants for 
tenancy in the new- 
ly rebuilt White 
House. Usually, the 
outlook from a 
year’s perspective would embrace a 
panorama of avowed candidates, dark 
horses, lesser hopefuls and favorite sons, 
but this year there is a pronounced pau- 
city of performers in the presidential 
arena. 

There are, in fact, only President Tru- 
man, Senator Taft and General Eisen- 
hower. Each team has certain lineback- 
ers, of course, the Democrat most fre- 
quently mentioned being Chief Justice 
Vinson, and the Republican thought to 
have the best outside chance being Gov- 
ernor Warren of California. But so 
prominent are the principals that neither 
party seems disposed at this point to 
rely on the reserves, and the consensus of 
political experts today would probably 
be that two of those particular three will 
be the opponents a year from now. 

On the Democratic side the immediate 
question, of course, is whether President 
Truman intends to seek renomination, 
and there is much dark talk from seem- 
ingly esoteric sources that he does not 
plan to do so. One group holds that he 
will maneuver the nomination of the 
Chief Justice, for whom he has a high 
regard, and another envisages the more 
spectacular prospect that if the Republi- 
cans nominate Senator Taft he will de- 
light administering the coup de grace by 
proposing the nomination of Eisenhow- 
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er, for whom he would also have a high 
regard were it not for the commonly 
held supposition that the General is in 
fact a Republican. 

This observer knows as little about 
all this as do most of the Washington 
wiseacres who profess to know the most, 
so a personal prophecy may be permit- 
ted. It would seem to me that the Presi- 
dent is not only intending to run again 
but has never seriously contemplated 
doing otherwise. His vigorous health. 
incorrigible optimism and bland self- 
assurance all add up to a volatile per- 
sonality that luxuriates in the excitement 
of public life, and the thought of such 
an extrovert retiring to the sedentary 
existence of a senior statesman is difhi- 
cult to entertain. Moreover, it is general- 
ly conceded that an incumbent President 
is too much in control of party machin- 
ery to be denied the nomination if he 
wants it, regardless of whatever painful 
incidents may have occurred during his 
previous tenure, so it would appear un- 
realistic to harbor the supposition that 
he will retire at the end of his present 
term. 

On the other side of the fence the 
Republicans are facing a dilemma. It 
seems like the Republicans are always 
facing some kind of dilemma about this 
time every four years, but this one is 
king-size. To have a choice between Taft 
and Eisenhower is like ending up with 
two mathematical equations for which 
no common denominator can be found. 
There is the perplexing prospect that, in 
Taft, they may have a candidate with 
whom the politicians may prosper, but 
with whom they may not win; and, in 
Eisenhower, a candidate with whom they 
may win, but with whom the politicians 
may not prosper. There is a deep and 
nostalgic craving to be back in the sad- 
dle again, but whether to choose a rider 
who would take the jumps if he could 
be mounted, or a rider who could be 
mounted but might not take the jumps— 
well, you can understand the predica- 
ment the strategists are in. 

Senator Taft is one of the most puz- 


zling paradoxes in public life. Among 
his intimates he is an agreeable person- 
ality, and among strangers he is cheer- 
fully gregarious. Even more, he con- 
founded the experts, including himself, 
when he amassed a whopping majority 
in his senatorial campaign last year, a 
majority which could not have been ob- 
tained without considerable support 
from the ranks of organized labor whose 
leaders had roundly denounced him. 
And yet, despite his many attributes, the 
conviction is universal that he suffers, 
like no other man in political life, from 
the inability to project any warmth or 
human simplicity through the micro- 
phone or the printed page among the 
masses of the people. At a clambake or 
shirt-sleeve rally, and he has been a 
genial participant in both, he still con- 
jures up a memory of Cal Coolidge in 
an Indian headdress. 

So dominant is his position in the 
party, however, that it is generally ac- 
knowledged that the nomination will 
gravitate to him, if Eisenhower should 
not consent to having his candidacy of- 
fered. And what the General will even- 
tually do no one seems competent to pre- 
dict. The most reliable guess would ap- 
pear to be that he would respond to the 
urgency of a grass-roots juggernaut, but 
would do nothing to set the ponderous 
machine in motion or accelerate its prog- 
ress, If that is true, a mere word from 
him, or possibly even the significant ab- 
sence of one, would be enough to start 
it rolling. It would have powerful im- 
petus to start with from New York, 
Pennsylvania, Massachusetts, California 
and Oregon, with others quickly bend- 
ing to the wheel. 

It would be interesting indeed to be 
privy to General Eisenhower’s private 
thoughts during this maelstrom of poli- 
tics which is enveloping him. He had 
such a short period of private life be- 
tween his long military career and his 
present assignment that not much is 
known of his political persuasions and 
economic philosophies. But a great deal 
is known of his opinions on foreign 
policy, and it would be remarkable in- 
deed if he were not sensitive to the cur- 
ious fact that influential elements in the 
political party which is claiming his 
sympathies have been most actively in- 
volved in efforts to vitiate the success of 
his mission abroad. Under the circum- 
stances, it would not be surprising if . 
his decision to lead the Republicans out 
of the wilderness will eventually hinge 
upon his appraisal of their willingness 
and ability to be led. ° 
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T doesn’t take a seismograph to deter- 
ait ; ee ; 
: mine the effect of oil on the economy 


of Dallas. 

All one has to do is wait for a red light 
to change during the noor hour at Main 
and Akard, and look at the people who 
rush by. 

Many of them make their bread or 
aviar from oil. 
Some of the men are producers, plow- 
g back profit from one well to drill an- 
her and digging deeper into their socks 
en holes come up dry. Some of them 
e clerical help in offices of big or little 


i companies. Some may only take a few 
a@jars out of their paycheck to buy into 
- the countless industries that serve 
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Dallas’ Oil Role 


By Werner Renberg 


zg Still Towering: 
ee 8\\' 


which handle oil field equipment and 
supplies and drilling equipment and 
those which service wells. And there are 
banks to finance operations. 

These facts are not just facts without 
meaning, however. In them lies a sig- 
nificance. That is, Dallas is one of the oil 
capitals of the world. 

A year and a half ago, when Dresser 
Industries contemplated moving its head- 
quarters here from Cleveland, it made 
about as intensive a survey as a fellow 
would make if he wanted to buy a house 
some place. 

The parent company of several oil 
equipment firms, Dresser wanted to be 
in the heart of the oil country where the 
goods of its subsidiaries are used. 

This is what Dresser discovered: 

1. Dallas is within a few hundred 
miles of 61 per cent of the nation’s crude 
production, 57 per cent of footage drilled 
and 64 per cent of the largest drilling 
contractors (of the latter, 61 per cent are 
in the Dallas area). 

2. Dallas is a transportation hub, mak- 
ing it convenient to dispatch men and 
goods from here to most anywhere. 

3. Dallas is a center of legal, account- 
ing, banking and advertising help which 
the oil industry needs. 

1. Dallas ranks high in educational, 
recreational and cultural advantages, 
making it a good place for a company’s 
workers to live happily and, conse- 
quently, be better workers for it. 

When Dresser convinced itself about 
Dallas and moved here, it was apparent 
the move would involve only some execu- 
tives, fancy desks and helpers. While 
such are nice to have, Dallas could really 
bust its buttons a few weeks ago, how- 
ever, when Dresser announced plans to 
add a factory here. 

Meantime, the oil companies keep 
coming here. There seems to be a south- 
ward move of these. Many headquartered 
in and around Tulsa—which boasts of 
being the world’s oil capital—have been 
moving to points in Texas, including Dal- 
las. Most recent example is the announce- 
ment that British-American Oil Produc- 
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ing Company and an affiliate, Toronto 
Pipeline Company. after a quarter cen- 
tury in Tulsa, would move to the Corri- 
gan Tower when it is finished. 

There must be a reason why a com- 
pany would pull up its well-entrenched 
roots, interfere with the lives of its em- 
ployees and move to Dallas. 

The reason, of course, is Texas. 

Texas’ oil leadership is overwhelming. 

The state turns out 45% of the na- 
tion’s crude oil at the rate of more than 
2.500.000 barrels a day. Not only does it 
turn it out—Texas refines 30% of all oil 
and gas products refined in this country. 

And the future looks even brighter. 
Texas has more than half the proven re- 
serves in the United States. not just of 
crude oil, but of natural gas as well. 

All this means wealth and prosperity to 
the 183.000 Texans who earn $700,000,- 
000 annually in the petroleum industry 
to thousands of Texas landowners who 
make $300,000,000 a year in royalty 
checks 


which receives 57% of its business and 


and to the state government 


property tax revenues from oil and gas 
operators. 

One could survey the petroleum in- 
dustry picture in Dallas—and Texas— 
most any day and arrive at the same su- 
perlative conclusions. The scene does not 
change much every 24 hours. One well 
winds up dry, another spouts oil and 
somewhere a driller begins work on an- 
other project. The search goes on end- 
lessly. 

Because of this never-ending process 
of finding the earth’s wealth and putting 
it to use for man, the industry looks at 
itself in the mirror once every year. This 
is the time—Oil Progress Week, held in 
mid-October. 

When the calendar leaves fly around 
to this week every autumn, the industry 
really gets out the trumpets and blows. 

It reminds those not associated with 
the oil business—as if they dare forget- 
how important oil and gas are to man- 
kind. True, the industry also takes ad- 
vantage of the occasion to criticize gov- 
ernment at various levels for what may 
seem like intervention on the part of the 
authorities. The industry likes to pay 
taxes no better than anybody else. It 
wants to make as much or as little money 
as it cares to, without anybody dictating 
to it. 

Industry spokesmen also point out the 
danger in which this nation and its free 
enterprise system breathe. They sound 
the clarion to waken the complacent of 
the land, lest idleness forgo handcuffs of 
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tyranny to shackle their moves on the 
morrow. 

But when these alarms are sounded 
and burned into people’s ears, the basic 
message remains: Where would a person 
who does not work in the oil industry, or 
does not live off those who do, be without 
oil or gas? 

How would he drive his car without 
gasoline? If coal is uneconomical to get, 
how would he fire up the stoves in his 
home in winter? 

Granted, people got along somehow be- 
fore these things were invented, though 
one living today might not want to look 
forward to such existence. 

To carry these and many, many other 
thoughts to the nation at large, the Oil 
Industry Information Committee was 
formed, Each company helps make the 
committee go by contributing funds and 
men to make speeches, for the petroleum 
industry is one that has learned to work 
together toward a common goal. 

In Dallas, the committee has a big of- 
fice, full of information about the indus- 
try where the curious can find out what 
the Ellenburger is or how much it costs 
to drill a well. The office also is sort of a 
booking agency which lines up speakers 
and movies for luncheon clubs and other 


groups who want to learn about the oil 
business. 

And there also have been exhibits at 
the State Fair of Texas and in show 
windows of downtown stores and office 
buildings telling the story of oil. 

That story still intrigues even the oil- 
men themselves. As their product has be- 
come more and more interlocked with so- 
ciety, they have built a trade to awe 
skeptics. 

Texas alone may produce one billion 
barrels of crude oil this year. One billion 
barrels! With every dawn there is the 
prospect of setting a new record. 

While this growth is abnormal, so are 
the times. One might say that the indus- 
try wouldn’t be marking up new perform- 
ance standards if it weren’t for the tragic 
condition of the world. True. That is not 
the case of oil alone, but of most every- 
thing else. But then the oilman could reply 
that he is mighty glad this country has 
more oil than the other fellow and will 
use that oil to feed weapons of war until 
the other fellow leaves us alone. 

And Dallas can feel proud of itself in 
being such an important part of the oil 
business—and having oilmen as an im- 
portant part of Dallas. 





The Home Offices of some of America’s largest oil and oil equipment 
companies are located in Dallas. Two of the largest petroleum research 


laboratories and three of the larger oil financing institutions operate from 
Dallas. A center for technical information, many of the oil industry’s tech- 


nical personnel and executives live and work in Dallas. It is also the home 
of some of the world’s leading consulting geologists. Legal aid concerning 
problems on oil and gas law can be obtained from many local sources. 


Petroleum Industry Department Store is another role of 
Dallas, with equipment, supplies and services concentrated here. One hun- 
dred ninety-two such companies are located in Dallas, along with 92 oil 
field equipment companies and 59 oil field supply companies. 


At a Glance Dallas has the following interests in oil: 


265 oil producers. 

74 oil operators. 

29 oil marketers. 

26 oil royalty companies. 
6 refiners. 


10 pipeline companies. 


25 petroleum products companies. 


13 exploration companies. 


2 major research laboratories. 


78 private airplanes owned by oil firms. 














LAURENCE A. SUNKEL 


Atlantic Appoints 
Laurence A. Sunkel 
Crude Oil Director 


AURENCE A. SUNKEL, who joined 

_ja subsidiary of the Atlantic Refining 
Company in 1919 as an accountant, this 
month was named Atlantic’s vice presi- 
dent and director in charge of crude oil 
production, both domestic and foreign. 

Mr. Sunkel succeeds Edward Howard 
Blum. who is retiring after 46 years with 
the Atlantic Refining Company. He will 
also succeed Mr. Blum as director and 
member of the executive committee of 
the Texas Mid-Continent Oil and Gas 
Association. 

When Mr. Sunkel joined the Atlantic 
Oil Producing Company, an Atlantic Re- 
fining subsidiary, he became assistant to 
Mr. Blum, who had come to Dallas to 
take over the company’s producing 
operations. 

Mr. Blum was named vice president 
and general manager of the subsidiary 
in 1929. The subsidiary was dissolved in 
1936 as Atlantic Refining took over pro- 
duction, but he retained his title and was 
given charge of all domestic production. 
In 1937, he was elected to the board of 
directors and in 1946 he also was given 
control of foreign production. 

About the same time, Mr. Sunkel was 
chosen general manager in charge of do- 
mestic production, the job from which he 
moves up to Mr. Blum’s title. 

Upon his retirement, Mr. Blum was 
honored by 225 Dallas employees of 
Atlantic who gave him a dinner in the 
Baker Hotel. Mr. Blum is mayor of 


Highland Park, 
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Dresser Industries Leases 
Dallas Manufacturing Plant 


RESSER INDUSTRIES, INC., 

which recently moved its central 
headquarters to Dallas, now plans to be- 
gin manufacturing operations here. 

This area, H. N. Mallon, president, ex- 
plains, “is where the major markets are 
located for our oil, gas and chemical 
equipment.” 

Early this month, Mr. Mallon an- 
nounced the long-term leasing of a new 
plant building and some 20 acres of land 
on the Santa Fe Railroad. bounded by 
Illinois Avenue, Westmoreland Road and 
Coombs Creek Drive, in Southwest 
Dallas. Owned by Mr. and Mrs. Oscar 
Palmer, the property was leased on direct 
negotiation, 

The building. of steel and masonry 
construction, has an area of approxi- 
mately 45,000 square feet and is 
equipped with both truck and railroad 
loading docks. 

Neither yearly rental nor total amount 
of money involved in the transaction was 
mentioned in the announcement of the 
lease. However. the plant and site have 
an estimated value of $500,000. 

Dresser’s board of directors gave ap- 
proval to “mid-continent manufacturing” 
in their quarterly meeting here. 

“This acquisition makes it possible for 
us to undertake the immediate extension 
of manufacturing facilities recently an- 
nounced, and to transfer manufacturing 
now being done elsewhere to the mid- 
continent area where the major markets 
are located for our oil, gas and chemical 
equipment, such as gas engines and com- 





“PURCHASE OF DALLAS prop- 
erties signals Dresser’s initial step 
in our over-all, long-range plant ex- 
pansion program into the Texas 
mid-continent area, prompted by 
the several economic factors and 
great industrial growth of the 
Southwest itself,” President H. N. 
Mallon of Dresser Industries stated. 

“Not only are Texas and other 
mid-continent areas nearer our ma- 
jor markets for oil, gas and chemi- 
cal equipment, but general condi- 
tions are much more favorable for 
large equipment machinery manu- 
facturing operations than else- 
where.” 





pressors used on major gas transmission 
lines, drilling bits and drilling equip- 
ment used extensively in this area,” Mr. 
Mallon said. 

“Not only are Texas and other mid- 
continent areas nearer our major mar- 
kets for oil, gas and chemical equipment, 
but general conditions are much more 
favorable for large equipment machinery 
manufacturing operations than else- 
where,” he added. 

Mr. Mallon indicated that purchase of 
these properties will signal Dresser’s ini- 
tial step in “our over-all. long-range 
plant expansion into the mid-continent, 
prompted by the several economic fac- 
tors and great industrial growth of the 
Southwest itself.” 

In June, 1950, Dallas became execu- 
tive headquarters for the $38,000,000 
Dresser Industries when general offices 
of the parent company were moved from 
Cleveland, Ohio. to the Atlantic Building 
at Bryan and Bullington Streets. Thirty- 
two officers and key personnel made the 
move from Cleveland to Dallas, includ- 
ing Mr. Mallon, the president. 

Dresser Industries. Inc.. is presently 
composed of Bovaird & Seyfang Manu- 
facturing Company and Dresser Manu- 
facturing both at Bradford. 
Pennsylvania; Clark Brothers Company. 
Inc.. Olean, New York: Ideco Division 
of Dresser Equipment Company with 
plants at Columbus. Ohio; Beaumont, 
and Torrance. California; Kobe 


Division. 


Texas; 
Division of Dresser Equipment Company 
at Huntington Park, California; Magnet 
Cove Barium Corporation, Houston, 
Texas; Malvern, Arkansas; and Grey- 
bull, Wyoming; Pacific Pumps, Inc., 
Huntington Park, California; Roots- 
Connersville Blower Corporation, Con- 
nersville, Indiana; Security Engineering 
Company, Inc., Whittier, California; and 
The Stacey Brothers Gas Construction 
Company, Cincinnati, Ohio. 

While Dresser Industries represents a 
union of operating firms serving the 
same basic energies industries, each firm 
retains its corporate identity and man- 
agement. The closely knit central organi- 
zation provides the separate companies 
with such obvious advantages as cen- 
tralized purchasing, tax and accounting 
procedures, marketing, labor relations, 
research and engineering. 
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British-American Oil Joins Dallas 


WO Tulsa oil companies are moving 

to Dallas “to be closer to the pulse 
of the oil industry and the home of a 
greater number of progressive independ- 
ent oil companies.” 

Thus C. D. Miller, executive vice presi- 
dent and general manager of British- 
American Oil Producing Company and 
Toronto Pipe Line Company, explained 
the transfer after more than a quarter 
century in Tulsa. 

The companies, both subsidiaries of 
British-American Oil Ltd.., 
second largest oil company in Canada, 


Company, 


will move into two floors of the Corri- 
gan Tower when that office building is 
finished in the summer of 1952. 

Leo F. Corrigan, Dallas realtor, in an- 
nouncing the leases, said, “I am glad to 
have had a part in bringing these com- 
panies to Dallas. It is further proof of 
Dallas’ position as a Southwest business 
center.” 
are 


Approximately 125 em- 


ployed by the company in Tulsa, and 


persons 


most are expected to move here. Mr. Mil- 
ler said the transfer of headquarters ties 
in with expanding activities of both firms 
in Texas. 

The parent company began as an oil 
marketing concern in 1906 and expand- 
ed into oil exploration in Oklahoma and 
East Texas in 1924. 

British-American Oil Producing Com- 
pany produces in 12 states and has dis- 
trict offices in Fort Worth; Midland; 
Houston; Shreveport; Lafayette, Louisi- 
ana; Oklahoma City; Denver; Casper, 
Wyoming: Sidney, Nebraska; and Los 
Angeles. 

In Tulsa, officials of British-American 
Oil Producing Company and Toronto 
Pipe Line Company were preparing for 
the summer, 1952. trek to Dallas with 
the statement, “Make room, Dallas. Here 
we come!” 

“A great many employees are looking 
forward to living in Dallas,” officials of 
the two companies said. “They will not 
be disappointed, for Dallas is clean, spar- 
kling and beautiful. It is aggressive and 
smart. Its cultural facilities are the finest 
in the Southwest. Education-wise, it is 
excellent. 

“In other words, it has all the ad- 
vantages of Tulsa plus many more,” they 
said. 
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Toronto Pipe Line will have its offices 
on the Corrigan Tower's 15th floor. Also 
on the 15th floor of the building will be 
the executive, production and engineer- 
ing. exploration, legal, and production 
research and economics departments of 
the British-American Oil Producing 
Company. 

On the 14th 


Oil will have its personal and safety, 


floor, British-American 
treasury and accounting, and purchasing 
departments. A lunch room and lounge 
will also be located on the 14th floor. 

Frank S. Morrow, editor of Newsvent, 
official monthly publication of British- 
American Oil Producing and Toronto 
Pipe Line Companies, was in Dallas this 
month to complete plans for an “infor- 
mation about Dallas” program for em- 
ployees of the companies. 

“We want our employees to be able to 
adapt themselves immediately to the Dal- 


Mr. Morrow said. “By the 


las scene. 


time we move here next summer, we'll be 
ready to become full-fledged Texans.” 

The Industrial Department of the Dal- 
las Chamber of Commerce provided Mr. 
Morrow with information about Dallas’ 
schools, churches, street railway system, 
retail credit ratings and housing. 

Along with the announcement that 
British-American Oil Producing and 
Toronto Pipe Line Companies would 
Dallas, British- 
American Oil Company, Ltd., parent 


move to directors of 
company of the two subsidiaries, elected 
William K. Whiteford chairman of the 
board and Ole Berg, Ae president of the 
company. 

Mr. Whiteford became president of 
British-American in 1943 and succeeds 
the late A. L. Elsworth as chairman of 
the board. 

Since coming to British-American as 
vice president and assistant to the presi- 
dent, Mr. Berg more recently became 
vice president in charge of marketing. 


»0o 


He was appointed a director in 1938. 


NEW HOME of the British-American Oil Producing Company and the Toronto Pipe Line Company 
will be the 17-story, $5,000,000 Corrigan Tower Building, scheduled for completion in 1952. The building, 
situated at St. Paul and Pacific Streets, will have an exterior of marble. Wyatt C. Hedrick is the architect. 





























LAURENCE MELTON 


LL over the nation, at work benches 
A and desks and on assembly lines, 
there are many thousands of men and 
women who owe their jobs and the hap- 
piness that comes from being self- sus- 
taining to the efforts of a country boy 
from Wise County who today stands high 
in the ranks of Dallas civic leaders. 

To the great majority of these men and 
women, working contentedly at jobs that 
once would have been closed to them, 
Laurence Melton is not even a name. 
Just the same, their debt to him is great. 

Mr. Melton, co-owner of a progressive 
Dallas printing firm, is president of the 
Dallas Citizens Charter Association. He 
is a decorated combat veteran of two 
world wars. He is past national com- 


DANGER POINTS of a Murray Company machine are pointed out by Jeff 
Jones (right) to Haskell Cecil (left) and Theo Clay (center). Mr. Cecil and 
Mr. Clay are blind. 


They’ve Got the Ability: 
They’re Doing the Job 


By Booth Mooney 


mander of the Disabled American Vet- 
erans. 

It is doubtful that Mr. Melton holds 
any honor that has come to him of great- 
er value than that he received this month 
when he was presented with a citation 
from the President of the United States 
commending him for his efforts to bring 
about the employment of physically han- 
dicapped persons. He can look on that 
citation as evidence that a vitally neces- 
sary job is being well done. 

Laurence Melton is the founder of the 
“Employ the Physically Handicapped” 
movement, national in scope. Workers 
benefiting from this program have in 
common with one another the fact that 
they suffer from various physical dis- 
abilities which in former times were con- 
sidered to incapacitate them for earning 
their own livelihoods. Employment poli- 
cies are no longer generally controlled 
by that kind of thinking, thanks to the 
movement originated by Mr. Melton. 

The first national “Employ the Physi- 
cally Handicapped Week” was pro- 
claimed by the President in 1944. after 
Mr. Melton, first as national commander 


of the D.A.V. and then as an Army Air 
Forces officer, had drawn the attention 
of people in high places to two facts that 
seemed of great importance to the Dallas 
man: (1) Many persons with physical 
disabilities were capable of doing work 
that would help to ease the nation-wide 
manpower shortage, and (2) Too many 
employers felt a deep-rooted prejudice 
against employing such persons. 

The late General H. H. Arnold, war- 
time chief of the A.A.F., had heard of 
Mr. Melton’s interest in putting handi- 
capped persons to work for their own 
sakes and for the good of the country. 
General Arnold was concerned by the 
fact that many Air Force men with crit- 
ical educational specialties lay in gen- 
eral hospitals over the country recuperat- 
ing from injuries received in the fighting 
or in training. Those men’s skills were 
needed. The General assigned Mr. Melton 
to interview those confined to the general 
hospital at Fort Dix, New Jersey, to de- 
termine if some of the highly trained 
patients could be fitted back into useful 
spots. 


That was in 1944, By the time of his 


NORMAN GORTON, a 31-year-old cutter-grinder at Chance Vought Air- 
croft for the past year, lost his left leg on Luzon in the Philippine Islands 


in World War Il. 
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release from active duty in 1946, Mr. 
Melton had been responsible for the re- 
claiming of a great many useful hands 
and heads. And, back in civilian life, he 
came quickly to the realization that there 
was a lot of waste of the abilities of han- 
dicapped persons. Too many employers, 
he found, still hesitated to hire the han- 
dicapped because of the fear that they 
could not do a good job. 

Observance of “Employ the Handi- 
capped Week” once a year was all very 
well. But it was not enough, Mr. Melton CONFINED TO A WHEEL CHAIR since 1927 as the result of World War ! injuries oo P 
decided. He set to work to organize in arthritis, D. A. Wilkinson fabricates radio and radar harness at his bench in TEMCO's electrig 
Dallas a committee of interested men and 
women who would regard job-getting aid 
to the handicapped as a year-round re- 


‘mission to act as operating arm of the “Our committee has sent le 
Dallas Committe for “Employ the Handi- __ ular intervals to thousands of 


sponsibility. This committee began to capped.” The T.E.C. office agreed to in- _ ployers to sell them on the 3 


function in 1947. terview handicapped persons and help good business to hire the & 
Arrangements were made with the Dal- _ fit them into job openings for which they Mr. Melton said. “Experignee has 


las office of the Texas Employment Com- were qualified. 


AN AUTOMOBILE ACCIDENT cost 32-year-old Vernon Arnold both legs POLIOMYLITIS has denied Richard H. Chambers thei 
An employee in the Doall saw unit, he came to Chance Vought Aircraft 31-year-old Chambers has been an employee of. Chance 


almost three years ago. for four months. 
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LEFT WITH FIVE per cent of his vision as the 

result of a motorcycle accident in 1936, T. H. Stone 

does filing and burring in TEMCO's machine shop. 
He is finishing a part for a Boeing B-47. 


man, than the average worker without 
any physical disability. They are on the 
job more consistently. They have fewer 
accidents while at work. The turnover of 
handicapped persons is far below the 
normal rate simply because they are more 
than ordinarily. appreciative of the op- 
portunity to fill a good job.” 

Dallas area employers have been thor- 
oughly sold on the idea, expressed in the 
committee’s slogan, that “It is the ability, 
not the disability, that counts.” 

Every year since 1947, Dallas has lea 
the nation in the number of job place- 
ments of handicapped people. At the be- 
ginning of this year’s observance of “Em- 
ploy the Physically Handicapped Week” 
—October 7-13—it was announced that 
more than 17,000 persons in all have 
been placed in jobs as a direct result of 
the committee’s work. In addition, it is 
estimated that no less than half as many 
more have been employed without the 
committee’s knowledge as a result of the 
publicity program that goes on through- 
out the year. 

The Dallas plan for placing handi- 
capped persons in jobs has long since 
been used as the basis for a national pro- 
gram. Mr. Melton was called to Washing- 
ton in 1948 to explain the local setup to 
the President’s Committee for Employ- 
ing the Physically Handicapped, which 
subsequently utilized the plan as a pat- 
tern for organizing state and community 
programs throughout the nation. 

Dallas has continued to be the leader 
in putting physically handicapped men 
and women to work, even though other 
cities have made tremendous progress. 
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During the four-year period from 1947 
through 1950, the national ratio of job 
placements for handicapped persons to 
total placements was 5.4 per cent. The 
Dallas percentage was 7.2. 

This month a Dallas firm received 
three citations for its record in employ- 
ing physically handicapped persons. This 
is Chance Vought Aircraft, the big com- 
pany that moved down from Connecticut 
a few years ago and has since become an 
important economic factor in the Dallas 
area. 

Following up a Presidential citation 
and an award from the Disabled Ameri- 
can Veterans, Chance Vought received 
on the eve of “Employ the Physically 
Handicapped Week” its third recogni- 
tion in this field when the American Le- 
gion named the company “The Outstand- 
ing Employer of Texas” of physically 
handicapped persons. 

All three awards were presented to the 
aircraft factory on the basis of 1,146 per- 
sons with some physical limitation hired 
as of last March. At that time the total 
plant employment was around 5,500 per- 
sons. Since then, according to Dr. John 
D. Horgan, supervisor of health at the 
plant, approximately 20 per cent of an 
additional 3,000 persons employed by 
Chance Vought have some physical limi- 
tation. 

The term “handicapped” is not in 
favor around the Chance Vought plant. 
In accepting the citations for the com- 
pany, Peter J. Wacks, personnel man- 
ager, made it clear that in the opinion of 


Chance Vought these employees with 
physical limitations are not in the cate- 
gory of handicapped persons. 

Mr. Wacks explained that a physical 
demands inventory is made of each of the 
plant’s 1,500 categories of jobs and that 
no person is hired who cannot meet these 
requirements. Therefore, he said, so far 
as each individual’s ability to do his own 
job is concerned, no person in the plant 
is physically handicapped. 

Mr. Wacks also stated—and this must 
have been music to the ears of Laurence 
Melton—that Chance Vought’s policy of 
hiring persons with physical limitations 
to do jobs for which they are qualified 
will continue without change. 

“These people in many cases have 
turned out to be our very best workers,” 
the aircraft plant’s personnel manager 
declared. “There is a very low turnover 
among them, and we are very happy to 
have this type of employee. We are grate- 
ful to have an opportunity to participate 
in this program to afford employment to 
these valuable workers.” 

F. L. Schatzman, Chance Vought safety 
director, also expressed himself on the 
merits of the company’s policy with spe- 
cial reference to the safety-on-the-job 
angle. 

“It has been my experience in work- 
ing with the so-called physically handi- 
capped employees here that they are in- 
volved in far fewer accidents than those 
with no limitation,” he said. “They are 


good, conscientious workers, very careful, 
{Continued on Page 52) 


STRICKEN WITH POLIO at the age of 16 months, Cecil May (right) is in charge of inspection records 
of all C-54s, F-47s and TF-51s coming off TEMCO's lines. At left is Monty Stratton, of the movie, ‘The 
Stratton Story,” who lost a leg as a result of a hunting accident but did not let his injury prevent him 
from continuing his professional baseball career. Stratton works at TEMCO's Greenville defense division. 
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Lone Star Gas Company, 1,400 retailers team up 
to stimulate gas range sales in 350 communities 
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ECONOMIC CONSULTANTS report that the 
expansion of durable goods production in 
1950 (caused by scare buying) will offset 
inflationary pressure of defense spending in 
the foreseeable future. Since appliance deal- 
ers can’t bank on scarcities to move goods, it 
is up to them to make the advertising and 
selling effort that will. 

Lone Star Gas Company is spearheading 
this effort in over 350 communities during 
October and November by providing 1,400 
retailers with sales helps for a spectacular 
Sale of Automatic Gas Ranges. 


Gas appliance dealers are participating 
wholeheartedly because more people are in 
the market for a range than any other major 
appliance.* 


Lone Star Home Economics and Dealer 
Representative Departments are giving deal- 
ers intensive sales training. Newspaper and 
radio advertising will give strong support 





AUTOMATIC 


GAS RANGE Y 





to the Sale. Lone Star is distributing free 
pennants, banners and streamers to decorate 
dealers’ stores. In fact, major emphasis for 
this spectacular Sale is on point of sale mate- 
rial to attract customers into dealer’s stores. 


This complete, coordinated, timely Sale will 
stimulate business in hundreds of retail 
stores... whose success and profits are im- 
portant to the communities they serve. 





*One out of two ranges today is more than 
10 years old. If your wife is cooking on a 
range that is more than 10 years old, listen: 
“Today’s Automatic Gas Ranges—like today’s 
automobiles—are far more beautiful and effi- 
cient than a few years back. Automatic fea- 
tures are equally as sensational. You would 
not drive a 10-year-old automobile. So why let 
your wife prepare meals on an outmoded 
range?” Why not suggest she get a new 
Automatic Gas Range during the Sale? 


BA LONE STAR GAS COMPANY 
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Dallas Symphony Highlights 
World Famous Guest Stars 


\\ ITH echoes of praise still resound- 

ing from the six-week Fiftieth An- 
niversary tour of 40 cities from Chicago 
to Florida, the Dallas Symphony Orches- 
tra, with Walter Hendl, its musical di- 
rector, launches its 51st season Novem- 
ber 18 at McFarlin Auditorium. 

This season’s program includes such 
world famous artists as Jascha Heifetz, 
Astrid Varnay, Gregor Piatigorsky, Jorge 
Bolet, Artur Rubinstein, Jacques Abram, 
Jennie Tourel, Vladimir Horowitz and 
Kirsten Flagstad. 

Antal Dorati and Lehman Engel will 
return to Dallas as guest conductors, both 
of whom are favorites with Dallas au- 
diences. The S.M.U. Choral Union will 
be heard in Beethoven’s immortal Ninth 
Symphony. 

Several special concerts with distin. 
guished soloists and guest conductors are 
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KIRSTEN FLAGSTAD 


planned. One of the most important fea- 
tures of the Dallas Symphony season is 
the series of children’s concerts presented 
with the cooperation of the public schools 
for an admission price of 25 cents plus 
5 cents tax. Over 35,000 Dallas children 
had the privilege of hearing the orches- 
tra last year. 

A coast to coast broadcast by the or- 
chestra again will be presented by the 
National Broadcasting Corporation. 

Another event of major significance 
is the first appearance in Dallas of the 
noted conductor, Bruno Walter. who will 
direct the annual sponsors’ concert on 
November 28. For this concert Mainte- 
nance Fund Members are guests of the 
orchestra. Walter Hendl will be heard 
again this year as piano soloist on this 
occasion. 

Walter is numbered among the world’s 





ARTUR RUBINSTEIN 








greatest conductors. In this country he 
has served as conductor of the New York 
Philharmonic Orchestra and as guest 
conductor of leading orchestras through- 
out the country. He also has been a reg- 
ular conductor at the Metropolitan Opera, 
returning last year for a brilliant revival 
of “Fidelio.” 

Dorati’s homecoming to Dallas as 
guest conductor assures another event of 
signal interest. 

Dallas’ own symphony conductor, 
Walter Hendl, is journeying to Vienna 
this month to conduct several concerts. 
He will also make records for the Alice 
M. Ditson Fund of Columbia University. 
He will return to Dallas in early Novem- 
ber for rehearsals of the orchestra. 

Astrid Varnay, who was the youngest 
singer ever to have undertaken the Wag- 
nerian soprano leads at the Metropolitan, 
added luster to her notable career in her 
appearances during the summer at the 
reopening of the Beyreuth Festival, where 
she was given repeated ovations. 

Piatigorsky, whom the late Koussevit- 
sky termed “the greatest cellist of our 
day,” is making his 20th tour of the 
United States after a year’s vacation. He 
will play a newly acquired Stradivarius 
cello of great beauty, and will give a 
cello concerto by Darius Milhaud. 

The appearance of two titans of the 
piano such as Horowitz and Rubinstein 
is a record for any season. Both have 
been sought for far more concert engage- 
ments than they can fill. 

Next year Horowitz will celebrate the 
25th anniversary of his debut in this 
country with a commemorative perform- 
ance at Carnegie Hall in New York. 

Nine leading composers have dedi- 
cated works to Artur Rubinstein. They 
are Stravinsky, Prokofieff, Szymanowski., 
Tansman, Milhaud, Poulenc, Ponce, 


Villa-Lobos and the late John Alden Car- 


JENNIE TOUREL 





DALLAS ¢« OCTOBER, 1951 











WALTER HENDL 


penter. In Dallas he will be heard in the 
Brahms B flat concerto. 

The unsurpassed Flagstad will sing 
arias from her greatest operatic success, 
“Tristan and Isolde.” 

The Heifetz program will be of special 
significance inasmuch as he will be heard 
in two concertos—one by Mozart and one 
by Prokofieff. 

Each season adds new laurels to Jen- 
nie Tourel’s long list of triumphs. Miss 
Tourel, now in Italy, sang a leading role 
in the world premiere of Igor Stravin- 
sky’s new opera, “The Rake’s Progress,” 
at La Scala. 

Jacques Abram, a native of Texas, is 
acknowledged to be one of the top pian- 
ists of the country. Last season he ap- 
peared with 13 major symphony orches- 
tras and was acclaimed in a Central and 
South American tour. 


JASCHA HEIFETZ 
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DALLAS SYMPHONY ORCHESTRA 
1951-52 Season 


Sunday afternoons at 3:15 


Opening Concert 
Jorge Bolet, pianist 


November 18: 
November 25: 


December 2: 
December 9: 


December 16: 
December 23: 


December 30: 


January 6: 
January 13: 
January 20: 
January 27: 
February 3: 


February 10: 
February 17: 
February 24: 
March 2: 


Jascha Heifetz, violinist 
Gregor Piatigorsky, cellist 
Astrid Varnay, soprano 
Jeaneane Dowis, pianist 
(Dealey Award Winner) 
Edna Phillips, harpist 
Lehman Engel, Guest Conductor 
Antal Dorati, Guest Conductor 
Kirsten Flagstad, soprano 
Artur Rubinstein, pianist 
Dorothy Kendrick, pianist 
Leonard Posner, violinist 
Jacques Abram, pianist 
Jennie Tourel, soprano 
Viadimir Horowitz, pianist 
Beethoven Ninth Symphony 
Chorus of 200 and soloists 





ASTRID VARNAY 


VLADIMIR HOROWITZ 





























JACQUES ABRAM 
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Employment Service 


“The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 
by calling... 


PR-4812 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
H. NESTOR DuVALL, Manager 
National City Building 
DALLAS 1, TEXAS 


No Cost to the Employer 














Fly the °51 PIPER PACER—125 h.p., 
4-place, 125 m.p.h. 


AIRCRAFT BROKERS 


Outstanding values in all types of air- 
craft. Sale or trade. Priced from $600 up. 


AERIAL ADVERTISING 


Moderate rates. Guaranteed service. Ef- 
fective. Call us for complete details. 


G. I. FLIGHT TRAINING 


VA-Approved flight and instrument train- 
ing. Qualified instructors. Private instruc- 
tion at approved rates. 


CHARTER SERVICE 
PHONE FA-2069, FA-0123 











DALLAS 


JOHN WEST ROAD 
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Getting Down to Business 
On World Affairs 


GROUP of realistic, calculating Dal- turn, hired an executive director and as- 


las leaders have taken a lesson from 
business and applied it to world affairs. 
Tired of all the mumbo-jumbo and dou- 
ble talk about what’s going on in the 
world, they have decided to find out for 
themselves. 

They figure that if they can under- 
stand a balance sheet or a bank state- 
ment—and profit from their knowledge 
—they can make a bigger gain by know- 
ing what’s happening all over the world. 

Dallas businessmen have had their fill 
of the unrest, insecurity, mismanagement 
and hysteria that comes from the air of 
mystery surrounding every operation 
that isn’t close enough for them to in- 
vestigate first hand. 


They decided that world affairs should 
be put on a strictly business basis . . . and 
proceeded this month to do just that. 


Reasoning that every human being has 
an equity in what is going on in the 
world, the Dallas men considered them- 
selves stockholders in a world corpora- 
tion whose product was peace. 

As stockholders, they wanted a report 
on conditions.,So they elected a board of 
directors to compile such a report. The 
directors in turn, elected officers, who in 


sistants. 

The stockholders did not demand that 
their directors and officers do all the 
work. They had a staff of diplomats, mili- 
tary leaders and other government of- 
ficials as employees. All the stockholders 
wanted was information about how well 
these employees were performing their 
duties. If the policies their employees 
(the United States government) were 
carrying out were unsatisfactory, then 
the stockholders could vote to change 
them...or hire new employees at the 
next election. 

The board of directors of the new or- 
ganization met for the first time this 
month, formally establishing the Dallas 
Council on World Affairs, 

The purpose of the council is to pro- 
mote greater public understanding of 
foreign policy problems and issues. 

Glen Costin, formerly executive direc- 
tor of the Councils on World Affairs in 
Rhode Island and St. Louis, has been em- 
ployed as executive director. 

J. Woodall Rodgers, former mayor of 
Dallas, was elected chairman of the 
board. H. N. Mallon, president of Dresser 
Industries who initiated the idea of a 
council, was elected president. 


SPECIFIC ASSIGNMENTS for every Dallas citizen interested in gaining more information about 
world affairs are being drawn up by vice presidents of the council, left to right, Brooks Keller, Charles 





P. Storey, Frederic C. Hamilton, Cullum Thompson and John A. Steel. 
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EXECUTIVE DIRECTOR of the new Dallas Council on World Affairs, Glen G. Costin, right, receives 
a pen for signing his contract from J. Woodall Rodgers, left, chairman of the board. H. N. Mallon, center, 
president, witness the agreement formally establishing the new organization. 


Vice presidents elected were Frederic 
C. Hamilton, John A. Steel, Charles P. 
Storey, Brooks Keller and M. Cullum 
Thompson. George Parker, Jr., was 
elected secretary and Harold F. Volk, 


treasurer. 


An executive committee to serve with 
the officers includes Mrs. H. R. Aldredge, 
Jr., T. E. Braniff, Herbert Gambrell, 
Oliver Hammonds, Dr. J. C. Karcher, 
Stanley Marcus, Mrs. Martin A. Row, 
General Robert J. Smith and Mrs. Alex 
W. Spence. 


BUDGET AND FINANCES for the council get the attention of two Dallas bankers on the board of 
directors, Ben H. Wooten and Fred F. Florence, both at right. Council Treasurer Harold F. Volk, seated 
at left, and Secretary George Parker, Jr., discussed the council's needs. 
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STerling 3418 
501 GULF STATES BUILDING 
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BAKER AIR CONDITIONING 


REFRIGERATION 


TEXAS 
REFRIGERATION & 
ENGINEERING CO. 


158 Express—Dallas—PR-3224 














LOOSE LEAF COVERS e EDITION BINDING 
‘*WIRE-O AND CERLOX PLASTIC BINDING" 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 
2002 North Field Street PR-0677 Dallas 














3 Fine Trains Daily 


KATY FLYER 
- Dallas Union Station 7:30 am 
- Highland Park 


- 7:41 am 
TEXAS SPECIAL 
- Dallas Union Station 6:10 pm 
- Highland Park - 6:18 pm 
THE BLUEBONNET 
- Dallas Union Station 9:20 pm 
- Highland Park - - 9:28 pm 
PHONE: 
PRospect 7-0311 

















Uctober Fashion 


Market Bills 


‘Big Monday Opening Shows 


LIMAX to the Big Monday of 

A October Market Week in Dallas 
will be a fashion show staged by the Dal- 
las Fashion Center at Fair Park Audito- 
rium October 29 at 8 p.m., followed by 
a night club party, “It’s Showtime,” at 
which the American Fashion Association 
and the Dallas Fashion Center will be 
hosts in the Automobile Building at the 
Texas State Fair Grounds. 

Integration of their activities to pro- 
vide buyers with a full evening of infor- 
mative entertainment and informal fun 
will be introduced for the first time by 
the American Fashion Association, na- 
tional salesmen’s organization, and the 
Dallas Fashion Center, promotional 
association of Dallas manufacturers of 
women’s and children’s fashion apparel. 
during the October 1952 market. 

Miss Virginia Pope, fashion editor of 
The New York Times, and originator of 
the widely acclaimed “Fashions of the 
Times,” will narrate the auditorium 
fashion show, “Silhouette of Spring.” 

Long an advocate for recognition of 
significant creative markets in the na- 
tional fashion industry, Miss Pope is no 
stranger to the Dallas Market. Her most 
recent coverage of Dallas-made fashions 
for The New York Times was during the 
first National Press Week at which the 
Dallas Fashion Center was host in 
March, 1951. She followed this trip —- 
during which she gave the market daily 
coverage—with a special picture feature 
devoted to Dallas-made clothes in The 
Times Sunday Magazine. 

Mrs. Virginia Shaeffer, manager of the 
Center, is being assisted by Mrs. Irene 
Boyce in preparing the show. Rip Giers- 
dorf’s orchestra will play, and Peter 
Wolf will direct the scenic and lighting 
arrangements. 

More than 20 of Dallas’ top models 
have been engaged to show representa- 
tive styles from the lines of the Dallas 
manufacturers. 

Charles R. Meeker, managing director 
of the State Fair Musicals and Fair Park 
Auditorium, is in charge of arrance- 
ments for the AFA-DFC night club party, 
which will feature Leighton Noble’s or- 
chestra and entertainment by “The Con- 
tinentals.” Light refreshments will be 
served. 
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Accredited buyers from the entire na- 
tion will attend the two functions Mon- 
day night. They will receive admission 
tickets for the night club party when 
they register with the American Fashion 
Association at the Adolphus, Baker or 
Bluebonnet Hotels. Tickets for the Dal- 
las Fashion Center Style show may be 
had in advance, upon request, from the 
Center, 1101 Commerce Street, or they 
may be found at the hotels on October 
28 and 29. 

The Fashion Association 
will entertain buyers at its Breakfast 
Clinic Tuesday at 7:30 a.m. at the Baker 
Hotel’s Crystal Ballroom. A. Harris and 
Company is in charge of the clinic, and 
Miss Connie Baughman of A. Harris will 
present the fashion show featuring resort 
and spring clothes. 


American 





& 


MISS VIRGINIA POPE 


Officers of the Dallas Fashion Center 
are R. A. Johnston, Jr., president; Cecil 
Higginbotham, vice president; and Er- 
nest Wadel, treasurer. Heading the 
American Fashion Association are A. H. 
(Bob) Ellington, president; William 
Goldstein, first vice president; Al Adler, 
second vice president; Landon Speyer, 
treasurer; and Fred Harlan, secretary. 


SILHOUETTE OF SPRING, style show to be presented October 29 by the Dallas Fashion Center, will 
feature spring fashions and pretty playclothes such as these. Miss Virginia Pope will narrate the show. 
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A DIRECT SHOWDOWN with Russia was predicted by Senator Lyndon 

Johnson (left) at a luncheon in Dallas this month. T. E. Jackson, president of 

the Dallas Citizens Council (right) was toastmaster. More than 800 guests 
assembled in the Grand Ballroom of the Adolphus Hotel to hear the 


Senator's speech. 


Lyndon Johnson Forecasts 
Ultimatum to Communists 


N ULTIMATUM to Soviet Russia and 
the North Korean Communists was 
cited grimly as a possibility of the not- 
too-distant future by Senator Lyndon 
Johnson at a luncheon in Dallas this 
month. 

Some 800 guests, the largest audience 
ever assembled at a formal luncheon in 
this city, came to hear Senator Johnson’s 
appraisal of the nation’s defense pro- 
gram. Sponsors were the Dallas Chamber 


GENERAL ARRANGEMENTS 


Chairman 


George L. MacGregor (right) confers with J. Ben 
Critz (left), vice president and general manager 
of the Dallas Chamber. 
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of Commerce, the Dallas Citizens Coun- 
cil, the Oak Cliff Chamber of Commerce 
and the South’ and East Dallas Chamber 
of Commerce. 

Robert G. Storey, president of South- 
western Legal Foundation, introduced 
Senator Johnson. 

George L. MacGregor, general ar- 
rangements chairman for the luncheon 
and a director of the Dallas Chamber of 
Commerce, introduced presidents of the 
three chambers of commerce—John W. 
Carpenter, Dallas; James C. Dycus. Oak 
Cliff, and Charles T. Hansen, South and 
East Dallas. Each gave Senator Johnson 
honorary chamber of commerce member- 
ship. 

T. E. Jackson, president of the Dallas 
Citizens Council, was toastmaster. Mayor 
J. B. Adoue, Jr., presented to the Senator 
honorary Dallas citizenship. 

Senator Johnson said that the show- 
down between America and Russia may 
take the form of a proclamation to the 
Soviet Union that the United States will 
retaliate directly “at you” in the event 
that one of its satellites commits an act 
of aggression. 

“I realize full well the awesome poten- 
tialities of this proclamation,” he said. “I 
hope with everything that is within me 
that we do not come to that pass. But the 








THREE PRESIDENTS sat side by side at the Johnson luncheon. They 
were (left to right) Charles T. Hansen, president of the South and East 
Dallas Chamber of Commerce; James C. Dycus, president of the Oak Cliff 
Chamber of Commerce; and John W. Carpenter, president of the Dallas 


Chamber of Commerce. 


leaders of communism must know that it 
will come unless they decide to walk the 
path of peace and cooperation instead of 
the road of war and subversion.” 

Senator Johnson declared that police 
actions against Soviet satellites are “the 
course of battling a slave—and letting his 
master go scot-free.” 

He said that a declaration to the men 
who sit behind the walls of the Kremlin 
might take this form: “We are tired of 
fighting your stooges; we will no longer 
waste our substance battling your slaves: 
we will no longer sacrifice our young men 
on the altar of your conspiracies. 

“The next aggression will be the last. 
For we will recognize. and the world will 
recognize, that you, yourself, and not 
your puppets, are the real aggressor. We 
will strike back, not just at your satellites. 
but at you. We will strike back with all 
the dreaded might that is within our con- 
trol. and it will be a crushing blow.” 

Senator Johnson’s audience listened at- 
tentively and applauded his statements. 
He is chairman of the Senate armed serv- 
ices preparedness subcommittee, and is 
the assistant Democratic majority leader. 

Senator Johnson predicted that the big 
break might take the form of an ulti- 
matum to the Communist commanders in 
North Korea-—an ultimatum to “make 
peace, quit stalling, or we will hit you 
with everything we have.” 

The American people have an over- 
whelming desire for peace, the Senator 
said, “but they will not endure insults, 
contempt. disdain.” 
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SHIPPER? 
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ROCKET FREIGHTS are the shippers’ 
answer to dependable, high-speed serv- E 
ice. Rugged, diesel-powered carriers, : 
their sole purpose is to move freight e 
safely, efficiently and promptly ... and 
what a magnificent job they’re doing! 


For detailed shipping information consult 
Albert F. Hatcher, Division Freight Agent 
Rock Island Lines 
Corner Commerce and Field Streets, Phone RAndolph 4164 
Dallas 1, Texas 


Rock 





y 
* 


New Hump -Retarder Yard Facilities at 
Kansas City and Silvis (near Moline, Illinois). 
They assure faster sorting and quicker classifi- 
cation. Floodlight illumination for after-dark 
operation. 











L. C. L. Package Cars—23,000 of ’em an- 
nually. Ideal for your L. C. L. shipments. They 
travel in special sealed cars to transfer points. 
Cut losses—reduce damage. 





5,000 Miles of Truck Operation, in 
addition to 8,000 miles of rail network. A 
co-ordinated rail-truck system for expediting 
shipments from you to your patrons. 





Rock Island directly serves Arkansas, Colorado, Illinois, lowa, 
Kansas, Louisiana, Minnesota, Missouri, Nebraska, New 
Mexico, Oklahoma, South Dakota, Tennessee and Texas, and 
with its connections, all America. 


Bente 
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FOR A NATION ON THE MOVE 


Whether you think in terms of 
horsepower for civilian needs or 
firepower for America’s military 
men, you'll find Magnolia men 
and women on the job with 
other leaders of the industry, to 
meet record demands. For exam- 
ple, the oil industry is working 
hard to satisfy the growing ap- 
petites of 50 million motor ve- 
hicles which consume 40 billion 
gallons of gasoline annually. 
Despite this record use, the in- 
dustry has known underground 


supplies of 30 billion barrels of 
oil. By constantly testing and 
improving our products, two gal- 
lons of gasoline today do the 
work three did in 1925...even 
though they cost about the same 
and taxes are higher. With civil- 
ian use of oil reaching new peaks 
each month and military re- 
quirements increasing steadily, 
every week is oil progress week 
throughout Magnolialand. We 
are breaking all records to serve 
you and the Nation. 


Your Progress and Oil Progress Go Hand in Hand ! 





MAGNOLIA 
PETROLEUM 
COMPANY 






One of the Flying 
Red Horse Companies 
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Civic Corporation Formed 
To Provide Negro Housing 


MAJOR step toward solving Dallas’ 
Negro housing problem was com- 
pleted this month when joint committees 
of the Dallas Citizens Council, the Inter- 
racial Committee and the Dallas Cham- 
ber of Commerce organized a non-profit 


corporation to provide sites for Negro 
homes. 

The corporation will endeavor to get 
adequate sites for the construction of 
homes for both rental and home owner- 
ship for the Negro citizens of Dallas. 


Sites purchased by the corporation will 
be sold in parcels to development corpo- 
rations or private builders, with the re- 
sult of adding a large number of new 
Negro dwellings to the city. 

Members of the 15-member joint com- 
mittee which set up the corporation are 
John E. Mitchell, J. B. O'Hara, S. J. Hay, 
Nathan Adams and Austin F. Allen of 
the Dallas Citizens Council; John T. Hig- 
ginbotham, Howard P. Holmes, B. F. Me- 
Lain, Henry S. Miller and Alphonso Rag- 
land, Jr., of the Dallas Chamber of 





joint committee chairman, James S. Hud- 
son, Louis Tobian, Sam W. Hudson, Jr., 
and John W. Rice of the Dallas Inter- 
racial Committee. 





JEROME K. CROSSMAN 
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im‘. Gift Wrapping Papers 
for Christmas and Every Other 
Occasion—for Your Own Exclu- 
sive Packaging and for Retail. . 
Satin and Novelty Ribbons. . Seals 
..Cards..Tags—A// carried in 
stock for inmedtate delivery! 
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¥ PAPER CORPORATION 


SOUTH LAMAR & ALMA STS. 
DALLAS 


HArwood 4161 
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Fully Automatic 
S. L. EWING CO., INC. 


1919 Main Street  RI-6711 Dallas 








HINTON & LOCKE, INC. 
Real Estate Loans 
305 North Ervay 
Phone RI-4663 
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Surely,” said Sidney Sherman, “this is 
development beyond our wildest dreams!” 


General Sidney Sherman, courageous commander 
of the Second Regiment in the battle of San 
Jacinto, fought for a new kind of freedom when 
he organized and built the first rail line in Texas 
... the Buffalo Bayou, Brazos & Colorado (now 
a part of the Southern Pacific System). A new 
economic freedom which would enrich the lives 
of everyone within the new republic. Realizing 
that rail transportation would enhance the ex- 
pansion of agriculture, industry, and commerce 
and contribute to the cultural growth of the area, 
Sherman and his colleagues entered into the build- 
ing of their railroad with energy and initiative. 
















Today, the Southern Pacific system stands as a 
fitting monument to the spirit of free enterprise 
which motivated these men. Throughout its 
more than one hundred years of useful existence, 
and today ... the group of rail lines and their 
subsidiaries and affiliates now forming Southern 
Pacific Lines in Texas has maintained its position 
as the largest industrial enterprise in the state, 
with the largest payroll for the longest list of em- 
ployes living in Texas. This year, Southern Pacific 
Lines enters its second century of service in Texas 
. .. proud of the past and pledged to a future of 
continued usefulness. 


A CENTURY OF SERVICE 


IN TEXAS 
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Skillman Medical Building Opens. The formal dedication 
of the Skillman Medical Building at 6115 La Vista at Live 
Oak this month marked a new development in Dallas’ medical 
facilities. Tailor-made office quarters for 16 physicians are 
contained in the two-story building, and it is only five min- 
utes by auto from Baylor or St. Paul Hospitals. 

The new medical building was constructed by Dines and 
Kraft, builders and owners of the Skillman-Live Oak Shop- 
ping Center. Walter W. Ahlschlager, Dallas architect, designed 
the building. 

The two-story, brick structure has approximately 10,000 
feet of floor space, 16 offices, eight rest rooms, 30 tons of air 
conditioning equipment, four entrances, an automatic ele- 
vator and 122 feet of frontage. It measures 62 by 80 feet. 





rome 
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Three paved parking lots have been provided adjacent to 
the building’s 122-foot frontage so that patients can prac- 
tically step from automobiles into the building. 


Built of Austin shell stone, the interior wainscoting is Kali- 
stron, the exterior wainscoting is granite and the exterior 
trimming is in crab orchard stone. 

Both exterior and interior window sashes are of steel, and 
each floor has an exterior canopy trimmed in aluminum. 

Inside, the stairs are covered with dark rubber tile, window 
ledges are tile, corridor wainscoting is sheet rubber, doors 
and trimmings are of white oak, ceilings are acoustical, stair- 
ways are fitted with aluminum handrails and spindles, and 
floors are covered with asphalt and rubber tile. 


America’s proposed aluminum smelting 


Runway Nears Completion. Work 
on Love Field’s $350,000 runway exten- 
sion project is expected to be completed 
the first of December. The northwest- 
southeast instrument runway and taxi- 


will be 6,200 feet long when finished. The 
completed runway will be able to handle 
any type of commercial plane. 

e+ 4 


Aluminum Plant to Be Built. Con- 


plant at Rockdale, Milam County, will 
begin next month. Texas Power & Light 
Company will design, build and operate 
the power plant, and partial operation is 


























way is being extended 1,000 feet, and struction of the Aluminum Company of expected to start late in 1952. 
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omorrow’s Seniors 
























... are those little scholars you helped 











get ready for school this morning. 





Of course, your attention to their 
welfare extends far beyond these 
back-to-school days for, like other 
thoughtful parents, you are concerned 


with their future security and protection. 


Our Trust Officers have had long 
experience in helping parents plan the 








distribution of their estates which 
safeguard their children’s future. It is 
one of the most satisfying jobs we do. 











We welcome the opportunity to 





discuss with you and your attorney 
a plan fitted to your individual 


needs and resources. 


Please call Riverside 9241, 
Extension 836, for an appointment 
in your home or office. Or, if you prefer, 


visit our Trust Department, 3rd floor. 


NATIONAL BANK 
of DALLAS 


CAPITAL FUNDS OVER $40,000,000 e LARGEST IN THE SOUTH 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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New Studebaker Outlet. Harry Bogue Motors has started 
construction of a new Studebaker center on a tract of 66,000 
square feet at Cedar Springs and Olive, just south of its pres- 


ent quarters. Mr. Bogue, a veteran of 30 years in the retail 


automobile business in Dallas, 


embody all facilities of sales and service of cars and trucks. 


said the new building will 


and S 


Statler Plans Construction Date. 
Plans for Dallas’ new 18-story Statler 
Hotel are underway, and construction is 
slated to begin in the late spring or early 
summer. The hotel, which will be con- 
structed on property adjacent to the Dal- 
las Public Library on Commerce Street, 
will cost approximately 10 to 12 and a 
half million dollars. Present plans call 
for 900 rooms in the structure, 





Electric Firm Leases Plant. “A new 
20,000-square-foot brick office and ware- 
house building at 173 Leslie in the Trin- 
ity Industrial District has been leased by 
the Sylvania Electric Company of Salem, 
Massachusetts. The new plant, which will 
handle fluorescent lamps, television and 
radio tubes, lighting fixtures and elec- 


‘tronic devices, will house the company’s 


Southwestern division organization. 
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The main building contains diiekiy and sales rooms and gen- 
eral offices. The front will be characterized by a wide expanse 
of plate glass, a lounge and a coffee bar. The service entrance 
will be in the rear of the principal building, along with the 
parts department. Henry G. Butler is co-partner in the com- 
pany with Mr. Bogue. Leinbach Brothers are the architects 
S. & L. Construction C ompany is building the structure. 


Regional ‘Sales Office Opened. The 
Minnesota Mining and Manufacturing 
Company of St. Paul, Minnesota, has 
opened a regional sales office and ware- 
house at 1221 Dragon in the Trinity In- 
dustrial District. Triple M produces 
“Scotch” Brand Tapes, coated abrasives, 
“Scotchlite” Brand reflective sheeting 
and a wide variety of industrial adhesives 
and electrical and sound recording tapes. 
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Also at Kahn’s Nunn-Bush Shoe Store, 1610 Main Street 


STORE 


Nunn ‘Bush 


tyoned OxForRDS 


“The Norfolk’’ at a new low price 


A favorite wing-tip shoe with extended sole. In brown 
MacTavish grain, deep tone brown or lustrous bright 
black calf. 61/2 to 12. 


NOW $19.95 


EM. KAHN & CO. 


MAIN AND ELM AT 


LAMAR 
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Stokely Foods Plant to Open in January. Stokely Foods, 
Inc., is building a $1,000,000 processing plant in the new and 
growing Santa Fe Industrial District just south of Dallas. 
The plant will have 41,700 square feet for production and 
10,000 for storage. It also will have truck docks 200 feet long 
and a railroad dock the length of the building. From the plant 
will come Stokely and Van Camp canned foods and canned 


Warehouse Facilities Expanded. 
The Stewart Office Supply Company has 


rations for the armed forces. The new plant will vastly aug- 
ment present Stokely operations in Dallas. Last April the com- 
pany took over the cannery of the Thrift Packing Company. 
3914 Pacific. Architects are Lawrence F. Peeler & Associates, 
structural engineers. General contractor is the Lantex Con- 
struction Company, and the mechanical contractor is George 


Linskie Company, Inc. 


resented both Stewart Office Supply and _ ing at 150 Payne in the Trinity Industrial 
P. E. Wilson, the former owner. 


District. The structure was built by Wil- 





purchased a three-story, 30,000-square- 
foot building on the southeast corner of 
Austin and Wood in order to consolidate 
and expand its warehouse facilities. 
Henry S. Miller Company, realtors, rep- 
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Testing Laboratory Moves. The 
Pittsburgh Testing Laboratory of Texas, 
testers of building materials, has moved 
into a new brick-and-tile one-story build- 


liams & Wagner Construction Company, 
according to specifications drawn up by 
the laboratory. The lease was negotiated 
by W. E. (Bill) Campbell, Jr., of Moser 


Company, Realtors. 


Balls 
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STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, AND CIRCULATION REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AS AMENDED BY THE ACTS OF 
MARCH 3, 1933, AND JULY 2, 1946 (Title 39, 
United States Code, Section 233) 

Of DALLAS, published monthly at Dallas, Texas, 

for October 1, 1951. 

1. The names and addresses of the publisher, edi- 
tor, managing editor, and business managers are: 
Publisher, Dallas Chamber of Commerce, Dallas, 
Texas ; editor, Horace Ainsworth, Dallas, Texas. 

2. The owner is: (If owned by a corporation, its 
name and address must be stated and also immedi- 
ately thereunder the names and addresses of stock- 
holders owning or holding 1 percent or more of 
total amount of stock. If not owned by a corpora- 
tion, the names and addresses of the individual 
owners must be given. If owned by a partnership 
or other unincorporated firm, its name and address, 
as well as that of each individual member, must 
be given.) Dallas Chamber of Commerce, Dallas, 
Texas (no capital stock). 

3. The known bondholders, mortgagees, and 
other security holders owning or holding 1 percent 
or more of total amount of bonds, mortgages, or 
other securities are: (If there are none, so state.) 
None. 

4. Paragraphs 2 and 3 include, in cases where 
the stockholder or security holder appears upon the 
books of the company as trustee or in any other 
fiduciary relation, the name of the person or cor- 
poration for whom such trustee is acting; also the 
statements in the two paragraphs show the affiant’s 
full knowledge and belief as to the circumstances 
and conditions under which stockholders and se- 
curity holders who do not appear upon the books of 
the company as trustees, hold stock and securities 
in a capacity other than that of a bona fide owner. 

HORACE AINSWORTH, Editor. 

Sworn to and subscribed before me this 26th day 


of September, 1951. 
S. GOODSTEIN. 


(My commission expires June 1, 1953.) 





Paul isn’t 





He just doesn’t have 
‘*Continuous Vision”’ 


What happens to Paul can 
happen to any bifocal- 
wearer. If you find your- 
self tilting your head in 
order to see clearly, check 
with your doctor. He may 
prescribe Continuous Vi- 
sion Lenses to help you see 
easily and naturally at any 
distance. Bring your pre- 
scription to us. We’ll fill it 
accurately in your choice 
of frame styles. 


“The Prescription House for the 
Eye Physician" 


SYLVESTER’S 
Dispensing Opticians 


308 Medical Arts Building Dallas 
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New 


high speed 
equipment 


ETT 


and 


High speed, modern equipment 
means better work, faster work, 


lower cost work for you. 


That’s why Bennett this year 
added four more offset presses, 
new letter presses, faster folding 
machines and other high 

speed equipment. 


It's all part of Bennett's plan 
to make themselves bigger 
and better able to serve you. 


BENNETT PRINTING GCOMPAI 


+ 


1829 CORSICANA - 


TEXAS 





PRINTING LITHOGRAPHY OFFICE SUPPLIES FURNITURE 
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E.M. Kahn Celebrating Eightieth Year 


?... oldest retail establishment 
—the only store of its age and size 
operated by the same family since its 
founding—is celebrating its 80th anni- 
versary this month by looking ahead to 
future expansion and modernization. 

E. M. Kahn and Company, which was 
founded by Emanuel Meyer Kahn when 
he came to Dallas in 1871, has grown in 
eight decades from a 25-foot-front store 
to a modern establishment which has the 
largest ground floor space devoted to 
men’s clothing in the South. In addition, 
Kahn’s opened last year a Nunn-Bush 
Shoe Store at 1610 Main Street, and a 
new men’s wear store at 1604 Main Street 
is scheduled for opening early in 1952. 

First location of the veteran retail firm 
was on Main, between Austin and Lamar 
Streets. In 1874 the store was moved into 
the Elm Street portion of its present loca- 
tion, and additions through the years 
have culminated in the firm’s occupancy 
of its present three-story building which 
has frontage on Main, Elm and Lamar 


THE MAYOR OF DALLAS welcomed E. M. Kahn 80 years ago when he arrived in the city to Streets. These additions have brought the 
establish his men's clothing firm. Re-enacting Mr. Kahn's early greeting from former Mayor Henry S. A Sa 

Ervay are Lovie N. Bromberg, left, present head of the company, and Mayor J. B. Adoue, Jr. main building to a total of almost 40,000 
square feet. 








nnouncing the opening of our 
) 
reston Road in cuen 


SATURDAY, OCTOBER 27th 
9 A.M. to 9 P.M. 





Come and bring the family. Souvenirs + Refreshments for all. 


A Special Gift... 


OPEN YOUR INSURED SAVINGS ACCOUNT 
for $5.00 or more on Opening Day, and receive 
with our compliments a beautiful nationally adver- 
tised Pen and Pencil Set. (Limit 2 sets to a family.) 





Dallas Federal —. Ea?" 
Fei 


MAIN OFFICE: MAGNOLIA BUILDING e PRESTON ROAD BRANCH e 8309 PRESTON ROAD neiman-marcus 
UNINTERRUPTED DIVIDEND § Fos 3 7 YEAR S 
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In 1936 the store was completely mod- 
ernized and an air conditioning system, 
one of the first in the South, was installed. 

The store has been family owned and 
operated from the beginning to the pres- 
ent day. E. M. Kahn himself managed the 
business until his death in 1923. 

His son, Laurence S. Kahn, had been 
associated with his father for many years, 
and took over management of the firm on 
his father’s death. The third generation 
is represented in the business by Eugene 


Kahn Sanger, a grandson of the founder. | 


Present officers of the firm are Louie 
N. Bromberg, president; Eugene Kahn 


Sanger, first vice president; Morton H. | 


Sanger, executive vice president; A. Rob- 


ert Beer, treasurer; and Hyman M. Tobo- | 


lowsky, secretary. 


EUGENE KAHN SANGER 





MORTON H. SANGER 
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COMPLETE FREIGHT TRAFFIC MANAGEMENT 
RATES AND ROUTINGS QUOTED ° FREIGHT 
ACCOUNTS AUDITED 


TEXAS TRAFFIC BUREAU— 
DALLAS, INC. 


1402 McCoy 


S. J. NADEL, CLU 
AND ASSOCIATES 
Employee Benefit Plans 
604 Tower Petroleum Building 
Telephone RI-9454 





UN-1615 
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The House That Service Built 


%& MACHINE TOOLS—PORTABLE ELECTRIC TOOLS 
%& WOODWORKING MACHINERY—AIR TOOLS 
*& AIR COMPRESSORS—ELECTRIC MOTORS 
*& WELDING EQUIPMENT—GRINDING WHEELS 
%& INDUSTRIAL SUPPLIES—HAND TOOLS 


MACHINERY SALES & SUPPLY CO. 


3405 COMMERCE ST. —DALLAS— PHONE RI-6701 














Prestige .....1N YOUR OFFICE 
Sy? 
FURNITURE This emblem is the identifying mark of exceptionally fine office 


wil \ furniture made by the EXECUTIVE FURNITURE GUILD of 
¥ AMERICA AMERICA. It means that you get only the very best in work- 
— manship, design and prestige. Clarke & Courts, as elected 
members of the EXECUTIVE FURNITURE GUILD, will put 
skilled designers at your service . . . and make available to you, all the unique 
GUILD resources for style and color coordinated furnishings and accessories 
for your office. Write today for your copy of PRESTIGE, the magazine for 
the executive. 











Serving the Southwest since 1857 


cleanke & courts 





~ Phone PR-8836 
LAFAYETTE, La. 


DALLAS 
BEAUMONT 


1506-08 Young St. 


HousTOoNn GALVESTON HARLINGEN 
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CALL US FOR 


G EVERY 
DESCRIPTION 


Vin DALLAS wisn 


A PAINT STORE| 


PRATT’S PLAZA PAINT STORE, which 
has just been completed at the corner of Milton and 
Snider Plaza, in Dallas, adds considerably to the 
appearance of this Plaza corner. Glass is widely used 
as a smart complement to the attractive modern 
architectural design. The owner, J. R. Rogers, served 


as both builder and architect. 


Binswanger + CO. 

of Dallas is proud to have furnished the 
Libbey-Owens-Ford quarter-inch Plate 
Glass and the Brasco Safety-Set metal 
for the glass. Brasco metal adds to the 
appearance as well as the safety of 


the glass installation 


2019 N. Lamar Phone PR-7751 
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NEED NEWSPAPER CLIPPINGS? 


Complete clipping service covering all Texas 
Newspapers. Rates on request. 1310 National 
City Building. RA-3344. 
ALL-PRESS CLIPPING SERVICE 
“Covering All Texas Markets” 














MORTGAGE 
LOAN S 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 
RESIDENTIAL, CONVENTIONAL, 
AND F.H.A. 


TO BUY, BUILD, REFINANCE, REPAIR 
OR REMODEL—BEST INTEREST RATES 





General Motors President Visits Dallas. Charles FE. Wilson, right, president of 
General Motors Corporation which has just acquired a 255-acre tract of land near 

— oll aa Ce aa a . a : Loans approved from plans and 
Dallas, warned 600 Dallas business and civic leaders that over-arming presents a wollnadians an deemed haben. 
great threat of another world war. Addressing the Dallas Society for the Advance- 


ment of Management, Mr. Wilson was greeted by Mayor J. B. Adoue, Jr., left, and 
Governor Allan Shivers, standing. | 5 0 u T H E R N T R b 5 T 
& MORTGAGE CO. 


“Established 1924°° 
Approved FHA Mortgagee 


*DICTAPHON E'S ““TIME-MASTER”’ Thth . . | ” vAUBREY MA. COSTA, Preatdont 


1302-4 Main Street Phone RI-5551 


nog a ee * ed wed INSPECTIO co T TS CONVENTIONAL 
*One of America's great and trusted trademarks cull” NS, MMITMEN on 
FRED L. HAYNES District Manager ot AND ABSTRACT LOANS IN 24 HOURS 























Dictaphone Corporation COMPANY 
2013 N. Akard RI-6117 
R.0. LANE W.L. SYKES, JR. JIM E. TERRILL 802 Main Street Telephone RI-6436 














PR-0694 
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FAST ACTION ON ITL 


LTL is important busi- 
ness with ous. Our termi- 
nals are organized to 
give such freight fast and 
efficient attention. Our 
new, main terminal at 
St. Louis covers a city 
block (has 54 dock 
doors) —speeds LTL 
shipments through the 
St. Louis Gateway. 








Direct Service to... 


CHICAGO, DAYTON, 

INDIANAPOLIS, ST. LOUIS, 

TULSA, OKLAHOMA CITY 
DALLAS SOUTHERN ILLINOIS 


OKLAMOMA CITY 


t CALL SACKS 


| OFFICE —— SALES — TECHNICAL 
NO CHARGE TO EMPLOYER 


SACKS 
EMPLOYERS SERVICE 
31 Years in Dallas 
1517 Commerce Street PR-0694 







2 3 years of constantly improved 
Ss MOTOR FREIGHT SERVICE 


VIKING FREIGHT COMPANY 


146 PAYNE ST. ¢ Phone: RIVERSIDE 1488 ¢ DALLAS 






<> 
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UNEXCELLED RAIL FREIGHT SERVICE FROM 
BALTIMORE e BOSTON e CHICAGO 


NEW YORK e PHILADELPHIA e ST. LOUIS 
uss acm eo. IN DALLAS Last Month 
RI-3472 RI-3472 
“The Blue Bonnet Route’ 
Bie) 


For Economy Use Texas Freight Water Service 

















PHOTOSTAT PRINTS 





Southwestern Blue Print Co. {| | 
1801 Commerce Street Phone RA-8084 














FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 
Phone RI-5026 Dallas 








Business and Industrial 
Real Estate i 

pre tig rie ag Sigma Delta Chi Honors Newspaperman. Sigma Delta Chi’s award to “Texas’ 
HENRY S. MILLER CO. Newspaperman of the Year” was presented at a buffet dinner this month to Lon 
Realtors | Boynton, publisher of the Lamar County Echo at Paris (right). It was presented 

enc ceneesentlntcict sc. ti tn lence to Mr. Boynton by Price Daniel, attorney general of Texas (center), who was in 
Dallas to be the opening day speaker at the Texas State Fair. Ayres Compton (left) 
is president of the Dallas chapter of Sigma Delta Chi. James V. Lovell, chairman of 
| the arrangements committee, said the fraternity’s award was made on the basis of 


% i. i tes: 
= ~,, hoe “7s 








Consulting Engineers 


s = | . . . . . 
City Planning | professional and community leadership. Mr. Boynton’s newspaper. which was pub- 
Pine . : : } 4 er: 
| lished before him by his father, has been judged by the Texas Press Association as 
and 4, oe ite ’ = 
| one of the outstanding weeklies in the state for the past several years. Nine new mem- 


bers of the fraternity were initiated in ceremonies preceding the dinner, which was 
| held in the Downtown Club. 


KOCH & FOWLER || 
JU-0586 
3900 Lemmon Ave. Dallas 


Municipal Engineers 

















VITAL COG 


IN DEFENSE PRODUCTION 





Gather up your scrap 
and put it into defense 


production NO Ww! 





Magnolia Promotes Two. Far! A. Brown, left, has been named general counsel of 
Magnolia Petroleum Company and Magnolia Pipe Line Company. Don C. Bennett, 
WE BUY AND SELL: right, was recently appointed manager of Magnolia Petroleum Company’s Dallas 
: marketing district. Mr. Brown was graduated from the University of Texas law 

e IRON & STEEL SCRAP : " ae ‘ : 
| school and practiced law in Ennis, Waxahachie, and in Ardmore, Tulsa and Okla- 
e NON-FERROUS METALS | homa City, Oklahoma. He joined Magnolia’s legal staff in Oklahoma City in 1936 











e PIPE e RAILWAY EQUIP. | and came to Dallas as assistant general counsel three years later. Mr. Bennett joined 
Prompt Service . . . Accurate. Grading Magnolia following his graduation from Marietta College, Ohio, in 1931. He has 


served in Magnolia offices in Houston, Shreveport and Dallas. 


AMERICAN IRON & METALS, INC. 


et ee | Air Filter Firm Opens. A district of- fice will supply the new D. 0. filters for 

' | fice in Dallas for its air filter division has forced air heating and air conditioning 
been opened by Research Products Cor- systems, which remove dust and odors, 
poration of Madison, Wisconsin. The of- to retailers. 


Phone: HUnter 5111 
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Jamaica Seeks Tourist Trade. Souvenirs of Jamaica were given to James W. 
Aston, chairman of the Chamber of Commerce aviation committee (second from 
left), and William A. Ware, manager of the Chamber’s aviation department (second 
from right), at a cocktail party given this month in Dallas by members of the Jamai- 
can Tourist Board. Abe Issa, director of Tower Isle and Myrtle Bank Hotels in 
Jamaica (left), and Charles D’Costa. managing director of the Lascelles de Mercado 
import-export firm (right), flew here via Chicago and Southern Air Lines to boost 
trade for the 1952 season in midwestern states and to counteract false impressions 
about the recent Caribbean hurricane on Jamaica. Mr. Issa and Mr. D’Costa stated 
that the hurricane did absolutely no damage to the north shore resort hotels, and 
they explained that fine china, linens. leather goods and woolens imported from Eng- 
land may be purchased almost duty-free in Jamaica. 





be et 


British Exhibit to Stimulate Trade. When H. A. Widdecke (left) and W. C. 
Saffarrans (center) visited the British Trade Bureau exhibit at the Texas State Fair, 
they were told by Colonel Laurie Priesack, British vice-consul (right), that its pur- 
pose is to stimulate interest in British goods. 

“We wish to increase our exports into the Southwest,” Colonel Priesack said. 
“At present we buy more from the United States than we sell to you—but we can 
only pay for our imports by our exports.” 

Colonel Priesack said that a wide variety of goods was displayed at the British 
exhibit in order to arouse interest in “Made in England” products. 








Licensed 


CUSTOMHOUSE BROKERS 


IMPORT-EXPORT CLEARANCES 
DOCUMENTATION 


Railway Express Agency 
515 S. Houston — DALLAS — Phone RA-5431 








Be Sure—lInsure with Sherman 
All Lines of Insurance 
F. H. SHERMAN 
508 S. W. Life Bldg. PR-0488 


Member Dallas Insurance Agents Assn. 




















**60 Years in Dallas’’ 


J. W. LINDSLEY & CO. 


Realtors 


Our 60 years’ experience in handling 
Real Estate in Dallas enables us to 
give quick and efficient service in fill- 
ing your needs. 
We Specialize in Industrial Property 


1209 Main St. ¢« Phone RA-4366 











| 
| 


“If you are a manufacturer, do not be afraid of imports from Great Britain,” | 


Colonel Priesack said. “We shall never be able to import all the things we want 


from the United States. unless we can build up considerably our exports to you.” 


Mr. Widdecke and Mr. Saffarrans are members of the International Trade Com- 
mittee of the Dallas Chamber of Commerce. 
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Temco Names Four Officers. Four new officials have been 
named by the Texas Engineering and Manufacturing Com- 
pany. They are John A. Maxwell, vice president, and Don W. 
Balfour, factory manager (left picture, left to right); and 
Clyde Williams, vice president, and Latham Leeds, secretary 
(right picture, left to right). 

Both Mr. Maxwell and Mr. Williams are members of the 
original group who started with Temco when the company 
was founded as a limited partnership in November, 1945. 

Mr. Williams, who was formerly secretary and assistant 


treasurer, has been named vice president-comptroller. He 
joined Dallas Power and Light Company in 1929 in the ac- 
counting department. In 1936 he joined X. R. Gill Studebaker 
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1523 COMMERCE STREET PHONE PR-8581 
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WHEN YOU WANT SERVICE AND QUALITY 
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agency as credit manager, and two years later he went with 
Ernst and Ernst as an accountant. 

Mr. Maxwell, formerly superintendent of manufacturing 
control and administrative assistant to the president, has been 
named vice president in charge of manufacturing. In 1937 
he came to Texas as state distributor in Corpus Christi for 
DeWalt Products Corporation. 

Mr. Leeds, the new secretary, is a member of the law firm 
of Carrington, Gowan, Johnson and Walker. 

Mr. Balfour, new factory manager, was works manager of 
the Nashville division of Consolidated Vultee Aircraft Corpo- 
ration during World War II, and more recently was plant 
superintendent for Avco Manufacturing Company. 


Color 
anil Design aie 


at Lederle Laboratories. Its use 
makes this corner of the office of 
Mr. L. V. Procter a pleasant gather- 
ing point for informal discussions 
with business associates. The 
warmth of the colorful leather 
chair by Gunlocke and sectional 
divan by Neiman, Inc., is compli- 
mented by the dark beauty of a 
walnut table and an unusual all- 
bronze lamp. Let STEWART’S 
add the touch of the decorator to 
your office...creating the atmos- 
phere most suitable for your person- 
ality...and for your business day. 
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JANITORS * MAIDS ° WINDOW CLEANERS ° HOUSE CLEANERS 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET PHONE RA-7660 
FRANK C. JONES 


STEAM CLEANING ° SIDEWALK WASHING ° HOT FLOOR WAXING 

















Manager of Sales Selected. John ©. 
Stough has been named sales manager 
for the Baker Hotel. Mr. Stough formerly 
was assistant sales manager for another 
hotel in Dallas. A large part of his duties 
will be arranging hotel accommodations 
for conventions. markets. sales confer- 


ences and other groups. During the war. 
he served five and a half years in the 
Army Air Corps. 


= Justin 0311 








DAMAGED MERCHANDISE 
Named Executive Director. Frank P. LOSES CUSTOMERS 


McGowan has been named executive di- 
rector of the Wall Street Journal’s South- 
west edition. Mr. McGowan has been a Call Gaylord to solve your shipping 
member of the Journal’s organization 
since 1936 and previous!y had headquar- 
ters in New York. He will have his office 
in Dallas and will travel extensively 
throughout the Southwestern states. 








container problems. | 








7 7 t 
C. H. (HANK) COLLIER. JR.. for- e 
merly eastern division sales manager for Oe __ 


the Hyster Company, has joined his fa- 


ther’s business firm, the C. H. Collier GAYLORD 
Company of Dallas. as a partner. CONTAINER 
iaadand CORPORATION 


MALCOLM MITCHELL has been 
made district sales manager of the Dal- 
las district of the Avco Manufacturing 








Corporation. 
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NO MATTER YOUR LIFE INSURANCE NEED 


there’s a Southwestern Life policy 


to meet your requirements 
FAMILY PROTECTION e BUSINESS LIFE INSURANCE 
GROUP LIFE INSURANCF 
ANNUITIES e PENSION PLANS 


- Southwe n Life 


JAMES RAUPH weeeaeees PRESIDENT HOME OFFICE * DALLAS 

















‘| Won't Impose 
On a Friend” 





“I feel that any individual I would care to name as executor 
would either be too busy with his own affairs, would not want 
the responsibility or might not have the knowledge and experi- 
ence for the management and disbursement of my estate. 


Therefore, in my will I designated the Dallas National Bank as 
executor of my estate. My estate will have the benefit of group 
judgment of specialists in estate handling and financial responsi- 
bility at a cost no more than the fee an individual is entitled to. 


I have a feeling of security knowing that my estate will be 
handled wisely and prudently and in full accord with the pro- 
vision in my will.” 

At your invitation an officer will be glad to tell you all about 
the service of our Trust Department. No obligation, of course. 


TRUST DEPARTMENT 


Dallas 


National 





MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


“Oldest Trust Department in Dallas” 
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Joins Branham Company. Charles 
(Red) Scott has been appointed to the 
Dallas staff of The Branham Company 
as sales represcntative. Mr. Scott is a 
graduate of the University of Texas. He 
has been with the Dallas Morninz News 
for the past two and a half years work- 
ing in the educational and automotive de- 
partments of the national advertising di- 
vision, 





Will Open Dallas Branch. 0. W. Phil- 
lips. production manager of the Viking 
Pump Company, has been appointed to 
open the company’s new Dallas sales and 
service branch. He has been with the 
Viking Pump Company for the past 22 
years and for the past seven years has 
been production manager of the Cedar 
Falls. lowa, factory. Operation of the 
branch will get underway by January 1, 
1952. in offices and warehouse located at 
2175 West Commerce Street on a two- 
acre tract with rail spur facilities. 
7 7 7 

ORVILLE L. McDONALD. former ad- 
vertising manager for Chromcraft Din- 
ettes in St. Louis, has been named to the 
advertising staff of the Farm and Ranch 
Publishing Company with headquarters 
in Dallas. 
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Information Officer Transferred. | 


Lieutenant Commander R. N. Grunbock 
has taken over the post of public infor- 
mation officer at the Dallas Naval Air Sta- 
tion. He formerly held that position at 
the Seattle Naval Air Station. Graduated 
from the University of Washington in 
1940, he went on active duty with the 
navy the same year and was commis- 


sioned as an ensign in 194] at the U.S. | 


Naval Academy. During the war he 
served in the North and South Pacific as 
a gunnery officer on armed merchant 
ships and later as a gunnery officer on 
destroyer escort USS Greiner. 





Opens Creative Writing School. | 


Mrs. Alma Sioux Scarberry, author of 21 
published novels including “High Hat” 
and “Hired Wife” which were both made 
into movies, is opening a branch of the 
Scarberry School of Creative Writing 
and Radio in Dallas, Private sessions for 
both beginning and advanced students 
are being taught at Cliff Towers. Mrs. 
Scarberry has had 12 novels serialized 
in several hundred newspapers in the 
United States, Canada, Australia and 
England. Mrs. Scarberry will schedule 
lecture appearances from Dallas in con- 
nection with the writing school. 
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DELIVERED ON TIME! 
| 
| 
Whether your business is selling merchandise, 
or performing a service to the public, 
good printing, delivered on time, 


| 
can help you do a better job. 


; \ 
G0 lo | 


Haughton Brother 


for Better Printing 
3116 COMMERCE STREET © PR-2583 
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LANDAUER, GUERRERO and SHAFER 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue JU-9562 











Investment Bankers 





DALLAS * TEXAS 











The State Fair was organized in 1886, nine years after 


Dallas Transfer was established. 


..-AND IT’S ALSO TRUE 


Today’s mammoth State Fair and the present extensive operations 
of Dallas Transfer illustrate the tremendous strides made in the 
Southwest during the past 55 years. Important services now offered 
by Dallas Transfer include Business Records Storage, Household 
Goods Storage, Local and Long Distance Moving, Warehousing, 
Merchandise Distribution, Heavy Hauling, Machinery Setting. First 
in Service—Call Dallas Transfer First! 


@ Established 1875 
CALL RA-7111 


Dalles Tease, 


AND cers rae 
WAREHOUSE Co. 


2ND UNIT SANT A FE BLDG. 
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G. K. Weatherred, Pres. e 


C. E. Bradley, Vice-Pres. € 








R. M. Waskom, Sec’y-Treas. 
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Artist Opens Offices. Jerald O. Page, 
advertising artist, moved this month into 
his new studios at 212 American Bus 
Building. He has been in business in Dal- 
las since 1947, and was formerly asso- 
ciated with Roger Pendergrass, advertis- 
ing artist, and the Powell Printing Com- 
pany. 





Joins Best Motors. William L. Fayle, 
an industrial traffic manager for the past 
20 years, has joined the staff of Best 
Motor Lines as general sales manager. 
For the last six years he was general traf- 
fic manager for the American Thread 
Company. He also has been associated 
with the LeTourneau Company of Geor- 
gia and Cornell Wood Products Com- 
pany of Cornell, Wisconsin. 
roe 

WILLIAM H. PERKINS, JR., has 
been appointed manager of the accident 
and health branch office in Dallas of Con- 
tinental Casualty Company, with offices 
in the Mercantile Securities Building. 

2s 

CHESTER W. KENDALL, formerly 
Tulsa agent for Republic National Life 
Insurance Company, has been elected a 
vice president of Old Line Mutual Life 
Insurance Company, 3301 Worth. 
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Lumber Executive Promoted. Alex 
W. Sanders has been elected secretary 
and treasurer of the Geo. W. Owens Lum- 
ber Company. In addition to his new 
executive duties, Sanders will continue 
as sales manager, a position he has held 
since 1947. Mr. Sanders was a general 
contractor for several years before en- 
tering the lumber business. For a time 
he was senior salesman in the Dallas- 
North Texas territory for Certain-Teed 
Products Corporation. 





Sales Executive Appointed. Her- 


man Ford of Amarillo has been named | 
director of sales training for Southland | 
Life Insurance Company. Mr. Ford has | 
been agency manager of the Panhandle | 


territory with headquarters in Amarillo 


for Southland Life, and will soon move | 


to Dallas with offices in the company’s 
home office. He is a graduate of West 
Texas State College and the University of 
Colorado, and formerly taught school in 
Amarillo and Hereford. Mr. Ford started 
his life insurance career with Southland 


Life in 1945 and earned qualification to 


the company’s top leader club. 
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PIPE % 





Line Pipe, Oil and Water Well 


Casing 





Seamless Steel Tubing 


STRUCTURAL STANDARD EXTRA HEAVY PIPE 
Square Tubing PIPE ¢« ALL SIZES ¢ FITTINGS 


R. F. BULLOCK, JR. 


ALL SIZES 


5435 South Lamar DALLAS Phone |Mperial 1301 
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“Serving the Southwest over Forty Years" 


HUNTER-HAYES CO. 
ELEVATORS — PEELLE MOTORSTAIRS 
Commercial and Residence 








\PAPA PARAS 











PAPA PARA RS AR RR RAR 


Installation - Service - Repairs 
HOUSTON SAN ANTONIO 
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DESIGNERS AND MANUFACTURERS 











OF QUALITY STORE AND BANK 


FIXTURES SINCE 1922. 
SHOWCASE & FIXTURE — 


gta MANUFACTURING CO. 

















1914 CEDAR SPRINGS © DALLAS 1, TEXAS © PHONE PRospect 7576 
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Paved Surfaces 


PARKING 


STORES LOTS 





Oy 

a v 
Today’s shopper goes by car and always looks for an easy eld 7 
place to park. A large paved parking lot attracts customers aN 


just as much as quality merchandise and efficient service. 
Let our representative furnish you with a free estimate on 
paving your parking areas with asphalt or concrete. 





111 Commerce Street RA-7791 


Dallas, Texas 
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The Magnificent 
Story Based on 
The Romantic, 
Tumultuous Life 


of 


JAMES BOWIE 


* 


The Iron 


Mistress 
by 


PAUL I. WELLMAN 
$ 3 50 
x 


Be sure you read this rugged 
biography of the famous Texas 


hero. 


get your copy ee 





CacoK’ STORE 


‘On the Arcade”’ 





we 


ae 
Ho 
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|The Iron Mistress 


By Paul I. Wellman, published by 
| Doubleday, 404 pages, $3.50. 


ERE in 400 dynamically packed 
pages is the turbulent story of the 
fabulous Texas hero, James Bowie, and 
| the renowned Bowie knife. 
| History was in the making when young 
| Jim Bowie made his first trip to New 
| Orleans in the early part of the 19th 
century, and it wasn’t long before Bowie 
was writing the most exciting chapters. 
Adventure and trouble just seemed to 
follow him. By the time Jim Bowie 
reached 33 years he had been a frontiers- 
man, gambler, duelist, land owner and 
slave trader. 
In the affairs of the heart the rough 


0 








and ready Bowie became a gentleman of 
the first order. Three women of com- 
pletely different types and backgrounds 
shaped his life. There was the beautiful 
Judalon de Bornay of a wealthy New 


| Orleans family who gained his love and 
| admiration—only to throw him over; 


Catherine Villars, the quadroon mistress 


| of pirate Jean Lafitte, who almost cost 
him his life; and Ursula de Veramendi, 
| the lovely daughter of the Mexican vice 


| RONOESERR aeons ne a eC NG 
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governor, who became his wife, and for 
hom he became a Mexican. 

This is truly a story of the lusty Texans 
stripped of their grandeur, and portrayed 
in all their ruggedness. We meet the gen- 
tleman pirate Jean Lafitte and see him 
living in royal splendor in old Galvez- 
town while he dealt in slave trading. We 
meet the captain of his pirate ships, 
Dominque You, the man who was re- 
sponsible for Bowie’s becoming a slave 
trader. 

In this biography of Bowie we see the 
founders of Texas—Travis, Bowie, Sam 
Houston, Stephen F. Austin as they 
fought among themselves but came to- 
gether at the Alamo to fight for a com- 
mon cause. 

For a story of Texas that is real and 
rugged reading without any padding or 
dressing up, read Paul Wellman’s life of 
James Bowie in The Iron Mistress. Bowie, 
whose name was known across the South- 
west, and whose reputation always pre- 
ceded him for his skill with the knife 
lived as he died, heroically and sur- 
rounded with adventure, went down as 
one of the defenders of the Alamo. 

Paul I. Wellman, the author, writes 
bluntly of the legends and heroes of the 
great Southwest. His portrayal is one of 
great admiration for the venturesome 
men who fought their way through one 
of the most exciting periods in history. 
Mr. Wellman is also the author of Jubal 
Troop, Angel With Spurs, The Bowl of 
Brass, and the recent best sellers, The 
Walls of Jericho and The Chain. 


—Jerry Porter. 





ATTESTED 





5, 5, ees, . _ 
| aes SS teh Sony es 
| LENS SS SANTA See AN RR ANP OI SoS 
| RESO RSS AE Ra ESN A CR NEO EE 
RSIS MERE SNE NES 
RISE NO ENERO eS 
| SSRSSR ali 
Bees Serving in the Growth 
Se Dallas Since 1898 
SOS of Dallas Since me 
SATS PROS NG 
SERS, } SAO 
SQ: oes F ‘ SS ae 
SOS NEMS ... printing... lithographing SEES 
SERSAVIRS . : PORTION 
SSS 0... engraving... office supplies RRS REN 
RSNA SORA SS 
WERE DASE 
> PEON: SE ORNS 
GEESE. MESES es 
SSN Sree? Sa 
fj eS ~~ e e ° pele) EOS 
SSS hinting Company RS Ronen 
>» PERS, SSN SIR 
SES SRRISS ° SER OTSRERS 
SSESSES 1812 N. Field RA ndolph 8101 235 Gees 
Re, MEER OA re SS on 
See EESASRI DR. 
yes reyes ~ « SEY LIN 
SSeS BERS Rages 
BERET ATIVAN, eS SERIES 
SESSIONS SESSA RES 
BSCR SES LOSS 
SEENON nT ARREARS 
Ss Oat RENO RA. a SANS SSO RET ~ : 
. LN 4 =~ Jar Re 
PN ESN Noreas STS" yj 


DALLAS ¢ OCTOBER, 1951 














; 
| Women in Business | 








brace 


Smith 


By Joseph Sterne 


HEN the first horseless buggy ar- 

rived in Kingfisher, Oklahoma, it 
was shiny red and a wonder to see. One 
of the town’s wide-eyed junior citizens 
named Grace Smith learned it ran on 
stuff called gasoline. And gasoline was a 
lot like the kerosene that horse-drawn 
tank wagons would deliver to Kingfisher 
housewives who hadn’t switched to the 
electric light. 

Grace Smith wondered where the 
buggy got its gasoline, but she never 
wondered hard enough to find out. To 
this day she doesn’t know. 

Yet this same Grace Smith, this month 
celebrating her thirty-fifth year as a di- 
vision manager's secretary for the Texas 
Company, knows how gasoline and kind- 
red products today get to millions of cus- 
tomers. 

Miss Smith holds the distinction of 
having been secretary to more division 
managers—10 of them—than anyone else 
in the Texas Company. She started work- 
ing for the company at the age of 18. She 
marched into division offices in Okla- 
homa City, armed with a degree from 
the Wichita Business College, and re- 
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placed the first female to work for 
Texaco. 

In the intervening three and a half 
decades, the fast-talking secretarial spark- 
plug has been in the thick of the tough. 
competitive struggle for the nation’s gas 
tanks. 

“There may be more glamour in dis- 
covery and drilling than in sales,” Miss 
Smith says, chin up, “but they can dis- 
cover all they want. We have to get rid of 
it for them.” 

“I know sales, but I don’t know a 
blessed thing about geology, drilling, re- 
search and all those other things,’ she 
admits. And because of that, Miss Smith 
went out and helped organize the Desk 
and Derrick Club this summer. It’s a 
group of women in the oil business who 
want to learn more about their industry. 
President Smith and the Desk and Der- 
rick Club got Frank M. Porter, head of 
the American Petroleum Institute, as the 
first speaker. 

Miss Smith’s job, through the years. 
has been to pitch in on Texaco sales cam- 
paigns and to act as a sort of executive 
assistant to the division manager. She’s 


got so much high octane in her enthu- 
siasm that she would be a Texaco vice 
president by now if she wore pants. Such 
is the word from I. G. Morgan, her pres- 
ent boss, and his predecessor, Leonard 
Green, now president of Dr. Pepper Com- 
pany. 

Miss Smith really sells two items: 
Texaco products and Texaco, itself. 

When Tulsa or Oklahoma City or some 
other regional office calls on the com- 
pany’s pipeline circuit, Miss Smith might 
waste 15 seconds on conventional greet- 
ings, and then snaps: 

“Well, have you made your quota?” 

Often young employees test out Miss 
Smith’s reaction to new ideas before 
presenting them to the division manager. 
And she’s honest. She’s liable to say it’s 
great or it’s all wet. 

When Mr. Morgan is away on one of 
his frequent trips, she takes care of all 
correspondence. Some, she dispatches 
herself. Other mail goes to different de- 
partments. And a few letters must have 
Mr. Morgan’s okay, if only for a signa- 
ture. 

When he returns from one of these 
trips, Mr. Morgan maintains his desk is 
neater than when he started. He no sooner 
sits down then up pops Miss Grace, pad 
in hand, and says, “All right, now let’s 
get this stuff cleared away.” 

Most paper work is “stuff” to Miss 
Smith. 

Next year, Miss Smith is going to let 
Texaco fend for itself. She’s going back 
to Oklahoma to join her four sisters, and 
Dallas will lose a fervent booster of 21 
years. Miss Smith came here when the 
Oklahoma City office closed in 1930. 

Oklahoma, sad to tell, has always been 
the home state. Miss Smith has put the 
fate of many a green-back on University 
of Oklahoma football teams. 


“T’ll gamble on football,” she admits, 
“but I’ve never put a penny on an oil 
well—sure bet or otherwise.” 

Her vaunted enthusiasm has gotten her 
into trouble on a few occasions. Leonard 
Green likes to tell this one: 

When Division Manager Number Eight 
in the Grace Smith Dynasty arrived on 
the scene, the secretary wanted to estab- 
lish her position in court. When the man- 
ager left town on his first trip, Miss 
Grace industriously scraped down his 
fine collection of pipes, cleaned them and, 
to finish the job, boiled them. 

“No one ever told me I shouldn’t boil 
pipes,” is Miss Smith’s present-day re- 
action to that little deed. She refuses to 
disclose her former boss’ reaction. 
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CY, Order now for 


i 4, your Christmas 
Migs aise Z requirements! | 





Department Store Boxes..Cotton- 
Filled Jewelry Boxes..Gift Shop 
Boxes—A// carried in stock for 
iinnediate shipment! 


Pollock 


PAPER CORPORATION 


SOUTH LAMAR & ALMA STS. 
DALLAS 


HArwood 4161 





| Petroleum Engineers Elect. Charles 

Deschner has been elected president of 

the Petroleum Engineers Club of Dallas. 
| Mr. Deschner is sales engineer for Conti- 
| nental Supply Company. He was named 
| at a special election made necessary by 
| the transfer of Ed Cram, Magnolia Pe- 
troleum Company, to New York for 
duties with Socony-Vacuum Oil Com- 
pany. Mr. Cram was named president at 
the annual meeting. 








HOW LONG IS A 







As long as you choose to make it! By 

auto, 80 seconds — by Trans-Texas 
Airways twin-engine 21-passenger DC-3 
Starliner, only 20-seconds! 





Insurance Executive Named. John A. 
Steel has been elected executive vice 
president and general manager of South- 
| west General Insurance Company’s new 


| Dallas offices at 1320 Kirby Building. 





You can’t measure the comfort and economy 

you'll enjoy on Trans-Texas Airways’ fast, conveniently scheduled 

flights. Starliners serve more than 30 Texas cities and 

four border points with the finest air service — 
passenger, air mail and air freight. 





E 
& ved 5> Next time you plan a Texas trip . . . fly the 
re) 7. route of the Starliners! 
- r For information, call Trans-Texas Airways or 
wa = your travel agent. 
2 \ » 
o% Pa 


ane 


Travel time-tested 
Trans-Texas Airways 


46 





| Prior to the war, he was with the Mitch- 


ell, Gartner & Thompson Agency of Fort 
Worth. In 1945 he joined the Home In- 
demnity Company of New York as man- 
ager of that firm’s business in Texas and 
Oklahoma. He remained with that organ- 


| ization until his present connection with 


| las, 


Southwest General. 


y y y 


A. D. HARDER, comptroller of South- 
western Life Insurance Company of Dal- 
has been elected a director of the 
| Controllers Institute. 
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Advertising Executive. Ed Whetzle | 


has been appointed Southwestern man- 
ager of advertising sales for “The Oil 


Daily” and will serve Texas, Oklahoma | 


and Louisiana from advertising offices at | 
324 Interurban Building, Dallas. Mr. | 
Whetzle has served as manager of ad- | 


vertising for Ideco, a Dresser affiliate, 


and was associated with Baird Manufac- | 


turing in Shreveport. He is a charter | 


member of the Engineers Club, and an 


officer and a past national director of the 


Dallas Chapter of N.I.A.A. 





Elected by Young Presidents. It’s two 
hundred men and a girl since Elsie 
Frankfurt, president of Page Boy Fash- 
ions in Dallas, became the first woman 
member of the Young Presidents’ Organ- 
ization. Each of the members of this club 


must be president of a firm which is do- 


ing an annual gross business of over $1,- 
000,000, and each must be under 39 
years old. Miss Frankfurt, who heads her 
maternity fashions firm which does an 
annual gross of $2,000,000, was initiated 
into the organization last month in New 


York. 
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DALLAS EXTERMINATING COMPANY 


Complete Pest Control Service 
“Good service gets business — Better service keeps it.’ 
2416 Maple Avenue Phone RAndolph 5796 








COMPETENT SCREENING 


QUALIFIED PERSONNEL 
OFFICE — SALES — TECHNICAL — NON-SKILLED 


(All types of positions filled) 
"PHONE RI-6114 


Employment Service . “No Charge to Employer” 


309-10 Lacy Building 1521 Commerce Street 
Member Employment Board of Dallas 
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L U M & E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TAylor 5194 











20 YEARS 
IN DALLAS 


Back in 1932 we opened our first 
factory branch in Dallas. Then in 





1937 we built our present modern 
building at 531 West Commerce Street. 
It was the first worthwhile develop- 
ment in an area that has become the 


las territory. In 20 years we feel we’ve 
earned our part in the business life in 
Dallas—and we're proud of it. We like 
this part of the country and the folks 





in it, and look forward with a lot of 
pleasure to the next 20 years. 

If you need a trailer or truck body in 
your business, drop by and see us. 


industrial center of Dallas and the 
transportation hub of the Southwest. 

Our salesmen working out of this West 
Commerce address cover the entire Dal- 


W. C. NABORS CO. 


531 W. Commerce, DALLAS 


Factory & Offices, MANSFIELD, LA. 
Factory Sales and Service Branches 
HOUSTON 3, TEXAS—4201 Harrisburg Blvd 
MEMPHIS, TENN.—206 South Pauline St. 
JACKSON, MISS.—727 South State St. 
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preparedness. Planned insurance will be y 
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CORPORATE STOCKS AND BONDS 


MUNICIPAL BONDS 
Bought * Sold * Quoted 


DALLAS UNION SECURITIES COMPANY 


| Founded 1920 

DALLAS, TEXAS FORT WORTH, TEXAS 
| 502 DALLAS NATIONAL BANK BLDG. e 1002 CONTINENTAL LIFE BLDG. 
TELEPHONE: RI-9021; LD 504; TELETYPE DL 390 * TELEPHONE ED-1248 


Formerly DALLAS UNION TRUST COMPANY 
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| to represent them in handling their ac- 








Business 
Opportunities 




















EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are 
those of the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 

The following firms are interested 
in representing Dallas manufactur- 
ers in their territories: 

Ricardo Elizondo, Serafin Pena 275 
Sur Altos, Monterrey N. L., Mexico, 
wishes to act as manufacturer’s agent in 
representing Dallas firms on office equip- 
ment or industrial or retail lines. 

Australian Government Tradc 
Commissioner, 630 Fifth Avenue, New 
York 20, New York, offers assistance to 
American companies who want to manu- 
facture their products under license in 
Australia. 

The following firms are seeking 
representation in Dallas and vicin- 
ity: 

Modern Products, Inc., 7960 Mel- 
rose Avenue, Los Angeles 46, California, 
sales organization of industrial equip- 
ment, wants a representative to handle 
their products in this area. 

Aziz Katen, importer of art linens, 
303-305 Fifth Avenue, New York 16. 
New York, is seeking a representative in 
this area for his line of Madeira linens. 

Check Gilbert Products Company, 
1006 West 53rd Street, Los Angeles 37, 
California, wants to contact a distributor 
for their line of point-of-purchase signs. 

American Encaustic Tiling Com- 
pany, Ine., Electro-Mechanical Divi- 
sion, 4858 North Broad Street, Phila- 
delphia 41, Pennsylvania, wants a man- 
ufacturer’s agent for their new electronic 
smoke detector for fire protection. 

Mercury Technical Cloth and Felt 
Corporation, 113 Worth Street, New 
York 13, New York, wants a Texas agent 


counts with tanneries, textiles and hos- 
iery mills, printing plants, and filtering 
and chemical plants. 








Hudson & Hudson 


industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 
PHONE RI-9349—DALLAS 


Alex D. Hudson James $. Hudson 
Alex D. Hudsen, Jr. 
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Opens Advertising Agency. Don 
King, former director of the advertising 
art and copy department of the Times 
Herald, has opened his new advertising 
agency, Don King, Inc., in the Mercan- 
tile Bank Building. Before coming to 
Dallas, Mr. King was managing director 
of King-DeGaw International, largest ad- 
vertising agency in the Far East, which 
has its office in Shanghai. He also spent 
10 years in the film industry in Holly- 
wood, the last two as director of publicity 
for David O. Selznick, Selznick Interna- 
tional Pictures and Vanguard Films, Inc. 
ae 

NEWMAN E. LONG, manager of the 
North Texas branch of Great West Life 
Assurance Company, has been elected 
chairman of the Dallas Estate Council 
for the year 1951-52. 

yore 

H. A. MARCUS has been appointed 
manager of the Orb Fabric Company, 
1912 Main Street. 




















Fort Worth - Dallas - Houston 
SAM ROSS McELREATH CO. 
J 


32 YEARS OF 


Industrial 
AUCTION and 
APPRAISAL 

Service 








Contact IRV ROSEN regarding your liquida- 
tion or appraisal problems. No obligation. 








LOCAL AND NATION-WIDE MOVING 


e Bonded Warehouse 
e Packing - Crating - Shipping 


Van & Storage (0. 


17 Years Same Location 


Agents For 
GREYVAN LINES, INC. 
Affiliated with Greyhound Lines 


2615 ELM STREET ° DALLAS . 








~ 
j KLIMIST STORE FIXTURE MANUFACTURING CO. 


DESIGNERS and MANUFACTURERS 
of CUSTOM MADE and 
UNITIZED STORE FIXTURES 
Immediate Delivery — Remodernize Now 
Visit Our Complete Show Room at 1107 Jackson Street 
RI-6323 Or Phone RI-5260 











IN SUNNY TEXAS 
A Year-round Problem 


Eyes sensitive to excess light and glare should be pro- 
tected, but with sun glasses free from imperfections. 
For your eyes’ sake on that long drive, or on the golf 
course—wear our ground, polished lenses. Styles for 
wearing with or without corrective lenses, fitted in a 
few minutes. 

* 


D. MARTIN THOMAS 


UL fs FJ 
OPTICAL COMPANY 


GROUND FLOOR MEDICAL ARTS e DALLAS 


Bring Your Eye Pbysi- 
cian’s Prescription to us 
for A-1 Quality Lenses 
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LETTER SERVICE 


1720% Bryan (at St. Paul) 
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in ADVERTISING! 





Join the hundreds of our customer-friends who keep| No other method lets you 


coming back to us because they found $$$ in D-M. 


IMEOGRAPH 


pick and choose your pros- 





pects with so little waste 









circulation as .«. » 





ULTIGRAPH me coos 
ULTILITH DIRECT-BY-MAIL 
AILING 

NY OTHER SERVICES--------- 








ALL TYPE IN THIS AD SET IN OUR OWN SHOP AT LOW COST. 
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LIGHTING 





SETS THE STAGE FOR A BUYING AUDIENCE! 


Whether you sell shoes or automobiles, serve food or operate a service sta- 
tion, Planned Lighting makes dollars and sense in any business you care to 
name. Why? Because your customers are people and about 87% of people’s 
buying impressions come through their eyes. That’s the job of Planned 
Lighting ...to set the stage for your buying audience... to attract atten- 
tion, dramatize and sell your merchandise. But Planned Lighting means 
just that ...it must be tailored to your business and your merchandising 
problems. Once the stage is set, increased sales will prove that Planned 


Lighting doesn’t cost... it pays! 

Without cost or obligation, one of our trained lighting specialists will be 
glad to offer advice and suggestions on Planned Lighting. Just call RA-9321, 
Station 368 and he will call at your convenience. 





Dallas Power & Light Company 
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IN THE TRINITY INDUSTRIAL DISTRICT 


‘Under the 
Skyline of Dallas" 


is the new home of 
The GATES RUBBER CO. 


For information on the Trin- 
ity Industrial District consult 
your real estate dealer or... 





| INDUSTRIAL PROPERTIES CORPORATION © 401 Republic Bank Building © RI-6552 

















™” for speed 
Joins Concrete Company. Don Grif- plus a new look 
fin has been appointed sales-service rep- 
resentative for WAMIX, Inc. He was on your 


formerly with the Texas Contractor, a 
construction magazine. 





let Padgett 
print it! 


Get your catalog out sooner—let 
Padgett print it! A battery of six big 
cylinder presses give you fast 
delivery and top quality printing on 
catalog and mail order work. You'll 
like Padgett’s moderate prices, too. 








Jas. K. WILSON invites you to \ 

meet Mr. Gordon Standifer of Experienced Padgett planners, including 
their second floor Men’s Cloth- Sitene iS 

ing Department. Gordon has staff artist, solve your printing 

been selling men’s clothing for EL-3 715 problems quickly. With more than a 
twenty-nine consecutive years, A half-acre of superb letterpress and 


~ Se a ee ae Padgett offset equipment, including a big, new 
ptr The 4 poten peter Prcrad two-color offset press—Padgett 

ence qualify Gordon to serve 
you in a most capable manner. 


Advertisement 


representative 
will be glad offers you printing service unexcelled 


to help you. in the Southwest! 


—_ — Just a few minutes 


from downtown Dallas 


Fully-Paid Investment | 
Certificates Issued | 
$100 to $10,000 | 

Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D. C. | 


METROPOLITAN BUILDING PRINTING & LITHOGRAPHING CO. 


4 fy | 
on nee hn ga rll | 5912 Harry Hines Blvd. « Just beyond Inwood Rd. 
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MOTION PICTURE PRODUCERS for 34 Years! 
|. i 


ETT 215 (VAMIESON FILM CO. 


FILMS FOR: 


© public relations 
© industry 
© training 
e@ sales 

© television 
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318 Reserve Life Building 
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for 


in Your Place of Business. 


MUZAK CHRISTMAS PROGRAMS BEGIN NOVEMBER 1 


BUSINESS MUSIC INC. 


Phone RA-9257 


CHRISTMAS ATMOSPHERE 


STORES * HOTELS + BANKS « OFFICES 
MUSIC BY MUZAK 


Call Us for Estimate on Christmas Music Installation 





Registered 
U. S. Pat. Office 


fa ey iy 


a7 








CEE OE OE EEE RE NE NE NE REE EEE RE OE CER EE UE ME RE EE UE EE EE EE UE ER REELS 





¥ DOoA ter rere 
- Ras 
at es hi 


better construction 


a ae 


for 





2221 


IRVING BOULEVARD 


DALLAS, TEXAS 


STerling 2151 








Tom Ami 


Joe Amis 





Ability Gets the Job 


(Continued from Page 14) 


and extremely appreciative of their jobs.” 
Another aircraft plant in the Dallas 
area, Texas Engineering and Manufac- 
| turing Company, Inc., reports similar ex- 
| perience with physically handicapped 
employes. 


During this year’s observance of “Em- 
ploy the Physically Handicapped Week,” 
eight additional Dallas firms received 
awards from the local committee in rec- 


ognition of their support of its work dur- 
ing the past year. These eight, with out- 


standing records in the employment: of 
the physically handicapped, are City 


Transportation Company, Daily Times 


Herald, Murray Company of Texas, 


| Reynolds-Penland, Sears, Roebuck and 

Company, Southwest Brake Exchange, 

Inc., and Stiers Laundry. 
Mr. Melton the 


| started all this. is firm in his conviction 


himself, man who 
that very often a man with some impair- 

| ment is better able to do a job than a per- 
fect physical specimen. 

“We of the Dallas Committee for ‘Em- 
| ploy the Handicapped’ are confident that 
| local employers will continue in the fu- 
| ture to provide job opportunities for the 
| physically handicapped. This city’s past 
record is good. I am hopeful and confi- 
dent that the future record will be even 
| better.” 
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Schlitz tastes so good... 


it’s first in sales in America. 


...and more and more people are 
changing to Schlitz every day. 


We think you'll like Schlitz best, too. 


S. H. LYNCH & CO., Wholesalers 
Gaston at Oakland, Dallas 


a 
JOS. SCHLITZ BREWING CC 


‘ * 
)., MILWAUKEE, WIS 
: J ' ie 
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Industrial rubber products especially built for LONG SERVICE 


Most of America’s best products spring from an interchange 
of ideas between the wser and the manufacturer. Pioneer Oil 
Suction and Discharge Hose is the result of years of coop- 
eration between engineering departments in the oil industry 
and our own laboratory and factories. This hose, as now used 
by Standard of California, for example, gives far longer service 
and helps speed tanker loading up to 20,000 barrels an hour! 


Whether you want an industrial rubber product built to 
your specifications, or need the recommendation of experi- 
enced technicians, call on Pioneer Rubber Mills. Apply 
Pioneer's engineering experience and building facilities to 





Cooperation 






produced this 






exceptional 





oil hose 


Standard of California tanker 
being loaded through Pioneer Oil 
Suction and Discharge Hose. 





the industrial rubber products you use, and you will get the 
extra service that Pioneer customers know so well. Just call 
your nearest Pioneer representative. 


“How to LENGTHEN the life of industrial rubber goods” 


This booklet gives you hundreds of down- 
to-earth suggestions on how to get better 
service from all kinds of industrial rubber 
products. You'll profit from the subject mat- 
ter, and you'll be amused by the colorful 
illustrations. Whether you are yet a Pioneer 
customer or not, just drop a post card ask- 
ing for ‘‘Lengthen Life’’ booklet. Address: 
Pioneer Rubber Mills, 345-353 Sacramento 
Street, San Francisco 11, California. 


LENGTHEN 





PIONEER RUBBER MILLS 


Pioneering in rubber since 1888 


FACTORY BRANCH: 
228 IRWIN-KEASLER BUILDING, DALLAS 1, TEXAS + STERLING 4684 


SALES OFFICES: 

BOISE « CHICAGO + DENVER + LOS ANGELES + POCATELLO 
PORTLAND © ST. LOUIS + SALT LAKE CITY » SAN FRANCISCO 
SEATTLE * SPOKANE + TACOMA «+ TERRITORY OF HAWAII 





BELTING + INDUSTRIAL HOSE - FIRE HOSE - PACKINGS 
RUBBER COVERINGS AND LININGS, SPECIALTIES 


MAIN OFFICE: 345-353 SACRAMENTO STREET, SAN FRANCISCO 11 
FACTORIES: PITTSBURG, CALIFORNIA 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce, but are not guaranteed 
by the Chamber or DALLAS. Details may be ob- 
tained from the Foreign Trade Department, Dallas 
Chamber of Commerce. Please refer to code. 


51910/CS. Canada. Vancouver ex- 


porter wants Texas outlets for horticul- | 
tural and chicken litter grades of peat | 


moss. 

51910/UTC. Lebanon. Beirut trad- 
ing company wishes to act as Lebanon 
representative for Texas manufacturers 


of textiles, novelties, underwears, outer- | 


wears and hosiery. 


51910/LE. Australia. Sydney import- | 


export firm wants to contact manufactur- 
ers who wish to place their products on 
the Australian market. 
51810/RC. Mexico. Monterrey ex- 
porter wants to contact dealers for more 
than 100 tons of shelled pecans. 
51910/ITC. Italy. Milano firm wants 


to represent a United States manufactur- 


er of pharmaceutical products for the 


whole of Italy. 
51910/ACG. Austria. Austrian firm 


wishes to deal in large quantities of ex- 


ports from the United States to Austria, | 


especially in the wholesale trade in tex- 
tiles of all kinds. 

51710/WP. Brazil. Teresina manu- 
facturer wants outlets for hammocks 
made from palm tree fibres. 

51910/CS. England. London firm 
wants to contact Dallas firms who are in- 
terested in importing antique silver, 
Sheffield plate and victorian jewelry. 

51890/DCG. Denmark. Danish com- 
pany wishes to contact American firms 
who are interested in importing Danish 
food products. They plan to feature 
pickles first, and other food products 
later. 

51910/MM. Mexico. Monterrey firm 
wants to sell nuts to firms in this area. 

51810/GF. Brazil. Rio de Janeiro 
agent wants to act as exclusive distribu- 
tor or representative for Rio and Sao 
Paulo of American manufacturers. 

5157/RVDW. New York. Firm rep- 
resenting Swedish manufacturer of win- 
dow glass wishes to contact firms who 
are interested in importing window 
glass. 

51910/VS. Italy. Genoa firm is seek- 
ing a department store or dry goods store 
for which to act as resident buyer in 
Italy. 
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THIS IS WHAT E. C. McFADDEN OF TEXAS EMPLOYERS’ 
INSURANCE ASSO. SAYS ABOUT DIEBOLD RECORD SYSTEMS: 


“Diebold Rotary Files enabled us to efficiently 
maintain engineering survey records and follow 
them up accurately. They also handled increased 
work requirements (approx. 20%) without increase 
in equipment and personnel, and the work 

is done with greater efficiency and ease of 
performance than any other equipment we 

have ever used. Your equipment increased employee 
morale, efficiency and greatly reduced operating 
costs. We highly recommend Diebold Rotary Files.” 


Vice President 
Manager Engineering Dept. TEIA 





DORSEY 


THE DORSEY COMPANY 
DORSEY BLDG. - DALLAS 


PRINTERS - LITHOGRAPHERS - STATIONERS - OFFICE FURNITURE 


YOUR GLOBE- 


VISIT OUR DISPLAY ROOMS 


WERNICKE DEALER 
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COUSTI-| ELOTEX 
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STOP THAT NOISE... Acousti-Celotex, the famous 


perforated cane fibre tile, soaks up disturbing noise. It 





can be quickly and quietly applied without disturbing 
business routine and it can be repeatedly painted with- 


out losing its sound-absorbing qualities. 


S. W. NICHOLS CO., INC. 


DALLAS HOUSTON 
TEnison 2166 WE-9311 
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Mass 
Coverage 
of. the 
Business Market 


The Dallas Business Mar- 
ket is NOT a lot of sep- 
arate markets. It is a mar- 
ket knit together by com- 
mon interests, common 
products and common 


business habits. 


DALLAS gives you mass 
coverage of Dallas Busi- 
ness. It cuts across indus- 
trial and trade lines to 
reach virtually every Key 
Executive and Profes- 


sional Man in Dallas. 


DALLAS is the cheapest, 
simplest and most effec- 
tive medium to reach 
every segment of Dallas 
Business. Its Local Im- 
pact insures readership 


that produces Results. 


DALLAS 


Business Magazine of America’s 
Number One Region of 
Opportunity 


Call 
PRospect 8451 


TOM McHALE 
Advertising Manager 
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Company 
White Swan Fine Foods 
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Real Estate and Insurance 
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187 b Company 


Experienced Retailers of 
Building Materials 


Sanger Bros. 


In Texas 


First National 


Bank in Dallas 
Banking 


1 1878 


Sutton, Steele 
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Engineers and Manufacturers 
Specific Gravity, Electrostatic, 
and Controlaire Separators 

Austin Brothers 


1889 sia. 


Steel for Structures of Every Kina 
Watson 


| 1389 Company 


Contrectors and Builders 


National Bank 
of Commerce 
Benking 





HE wooden derrick and crude drilling rig depicted in the above artist's 

sketch* were standard equipment in the oil industry when the first 
Spindletop Gusher roared in a half century ago to start the modern era of 
Texas industry. Five years before, in 1896, the Briggs-Weaver Machinery 
Company began business in Dallas serving primarily cotton oil mills. In the 
intervening years Texas has become a great industrial state and Briggs-Weaver 
has become one of the leading basic industrial supply sources of the Southwest 
for industrial machinery, industrial supplies, mill supplies, pumps, motors, 
tools and equipment for every industry. Today, under Ashley DeWitt as vice- 
president and general manager, the firm occupies one of the most modern 
industrial service plants in the Southwest. It is located on Hines Boulevard at 


Amelia. 


*Illustration loaned to DALLAS Magazine from originals created for the Sanger Brothers 
Pioneer Collection. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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1892 compar 


Printing, Lithographing, ana 
Embossed Labels 
189 9 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning. 
and Fur Storage 
j OOF Briggs-Weaver 
Machinery Co. 
Industrial Machinery 
and Supplies 
1897 Anderson 
Furniture Co. 
Dallas’ Oldest Furniture Store 
| 80 Lang's Floral 
& Nursery Co. 


The Southwest's Foremost Florisis 
Decorators, Nursery Landscape 
Service 


1898 The Praetorians 


Life Insurance Service 
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T. A. Manning 
& Sons 


Insurance Managers 
Fire—Casvalty 
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And Nightwatch Service 
Electrical Protective Service 
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Industrial, Commercial and 
Residential Leases and Sales 
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Red Bryan's 
Smokehouse 


Barbecued Meats 


Graham-Brown 
Shoe Company 


Manufacturing 
Wholesalers 








HOW YOU CAN MAKE AMERICA STRONG — III 


THE ONLY THING YOU CANT 


‘DO WITHOUT” IS FREEDOM! 


We need guns We need tanks, ships and planes to de- 


fend ourselves. Else we may never see peace again. To get 


















guns, tanks, ships and planes will take a lot of doing 
without. It will take higher taxes. More savings 
bonds. Fewer new cars and washing machines. 
Eating less. Saving nickels, dimes and dollars. 
Old-fashioned thrift will make us strong again. It’s 
time to start. Today. At home. All of us must 
spend less and save more. Thrift is a 
weapon. All of us must use it. When we’re buying 
freedom, we get only what we pay for. And 

it’s an all-or-nothing proposition. We can’t 

buy just a little liberty. We’re either free 

or slaves. We decide. The next installment 


on freedom is due. Now. 





TEXAS AND PACIFIC RAILWAY 











at 








Send today for a reprint of the article, “The Four 
Pillars of Freedom—Work, Save, Vote and Pray,” 
and for reprints of this advertisement. Write to 
J. B. Shores, Public Relations Department, Texas 
and Pacific Railway, Dallas, Texas. No charge, 
of course. 
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= OIL PROGRESS WEEK 


t OCTOBER 14-20 





Oil Progress _ 
means more ~ 


fo Texans / 


During Oil Progress week the United States 
focuses its attention on the oil industry’s contri- 
butions to the high American standard of living, 
to the nation’s industrial progress, and to the na- 
tional defense. 


Texans know the story well: as home folks in 
the oil country, they share the oil industry’s pride 
in supplying the resource that powers a major 
share of the country’s industries, all its airplanes 
and automobiles, most of its ships and trains. 


Texans realize, moreover, that oil’s progress 
means even more to them than it does to many 
other Americans. For example, the value of the 
crude oil produced in East Texas* in 1950 was 
nearly three-quarters of a billion dollars. This is 
not “boom money.” East Texas uses it to pay 
taxes, salaries and wages; it buys homes, groceries, 





A 


light and heat; doctors collect a portion of it; 
landowners receive royalty and lease payments; a 
sizable portion of it is reinvested in the further 
development of the region’s oil resources. 


In a word, the progressive development of the 
petroleum resources of East Texas has enor- 
mously stimulated its thriving industrial, com- 
mercial and agricultural development, and this 
is the more, the plus, that oil’s progress means 
to East Texans. Modern, efficient production 
practices will conserve the oil and gas resources 
of the region, and oil’s progress will continue 
to mean more to East Texas for many years ahead. 


* The shaded area is the region 
called East Texas by the East 
Texas Chamber of C ce. 





HUMBLE OIL & REFINING COMPANY 


HUMBLE PIPE LINE COMPANY 











Public Library 


St. Louls 4, Mo. 


“WE 
BEAT THE 
PARKING 

“PROBLEM 

SAVE 


TIME 





with MERCANTILE DRIVE-IN-DEPOSITS” 


says Mr. F. A. Pratt, president of the 
Pratt Paint and Varnish Company, 
3126 Factory Street. “Since our plant 
is near Love Field, it normally takes 
our office manager 40 minutes to make 
a round trip to town. Finding a park- 
ing place, walking to the bank and 
standing in line took at least 40 min- 
utes additional time each day. Bank- 
ing that way was as old-fashioned and 


time-wasting as mixing paint by hand. 
So we switched to Mercantile’s mod- 
ern method of Drive-in-Deposits. Now 
our office manager drives in on Com- 
merce—deposits in a jiffy—drives out 
on Main.” 


You, too, will discover that fast, effi- 
cient Drive-in-Deposits will save your 
firm time and trouble. Why not try it? 


MERCANTILE NATIONAL BANK 


at Dallas 


MEMBER FEDERAL DEPOSIT 
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